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Journal of Small Business and Entrepreneurship: A Gateway to Entrepreneurial Insights

journal of small business and entrepreneurship serves as a pivotal resource for entrepreneurs,
academics, and practitioners alike who are passionate about understanding the dynamics of small
businesses and the entrepreneurial ecosystem. This journal offers in-depth research, case studies,
and theoretical discussions that shed light on the various facets of starting, managing, and growing
small enterprises. Whether you are a budding entrepreneur looking for practical guidance or a
researcher aiming to explore new trends in entrepreneurship, the journal provides a comprehensive
platform that bridges theory and real-world applications.

Understanding the Role of the Journal of Small
Business and Entrepreneurship

The journal functions as more than just a publication; it is a conduit for knowledge transfer within the
small business community. Small business owners often face unique challenges compared to larger
corporations, including limited resources, market competition, and regulatory hurdles. By focusing
specifically on small business and entrepreneurship, the journal addresses these niche concerns with
targeted research and practical strategies.

Bridging Academic Research and Practical Application

One of the journal’s greatest strengths lies in its ability to balance rigorous academic research with
actionable insights. Articles often explore topics such as entrepreneurial finance, innovation in small
businesses, marketing strategies, and leadership development. This blend ensures that readers not
only understand theoretical frameworks but also gain tools and techniques that can be implemented
in their ventures.

Fostering Innovation and Growth in Small Enterprises

Innovation is the lifeblood of entrepreneurship. The journal frequently highlights new business
models, digital transformation, and technological advancements that empower small businesses to
compete effectively. Entrepreneurs can learn how to harness emerging trends such as e-commerce,
social media marketing, and sustainable business practices to drive growth and resilience.

Key Themes Explored in the Journal of Small Business



and Entrepreneurship

The scope of the journal is broad, covering a diverse range of topics that cater to various dimensions
of entrepreneurship and small business management. Here are some of the recurring themes that
readers can expect:

Entrepreneurial Finance and Funding Strategies

Access to capital remains a critical concern for small business owners. Articles explore traditional
financing options like bank loans and venture capital, as well as alternative funding mechanisms such
as crowdfunding and angel investment. Insights into financial planning, budgeting, and managing
cash flow are also common, helping entrepreneurs maintain financial health.

Marketing and Customer Engagement for Small Businesses

Effective marketing strategies tailored to small businesses often differ from those used by larger
firms. The journal discusses innovative approaches to brand building, digital marketing, and customer
relationship management. Case studies on successful marketing campaigns provide readers with
practical ideas that can be adapted to their own businesses.

Leadership and Human Resource Management

Small business leadership requires a unique blend of skills, including adaptability, vision, and people
management. The journal delves into leadership styles that work best in entrepreneurial settings and
examines how to foster a motivated and productive workforce. Topics like organizational culture,
employee retention, and training are frequently explored.

Entrepreneurial Ecosystems and Policy Impact

Understanding the broader environment in which small businesses operate is crucial. The journal
often covers how government policies, economic conditions, and community support systems
influence entrepreneurship. Discussions on regulatory frameworks, tax incentives, and incubation
programs provide valuable context for entrepreneurs and policymakers alike.

Why Reading the Journal of Small Business and
Entrepreneurship Matters

Engaging with this journal can transform the way entrepreneurs and business professionals approach
their work. Here’s why it is an indispensable resource:



e Stay Updated with Industry Trends: Entrepreneurship is an ever-evolving field. The journal
keeps readers informed about the latest research findings and emerging trends.

* Gain Evidence-Based Insights: Articles are peer-reviewed and grounded in data, ensuring
that the advice and strategies presented are credible and reliable.

e Enhance Decision-Making Skills: By understanding diverse perspectives and case studies,
entrepreneurs can make more informed business decisions.

e Expand Academic and Professional Networks: The journal connects scholars, practitioners,
and policymakers, fostering collaborations and knowledge exchange.

Practical Tips for Leveraging Journal Content

To get the most out of the journal, readers can adopt a few strategies:

1. Identify Relevant Research: Focus on articles that address your specific business challenges
or interests.

2. Apply Theoretical Concepts: Translate academic findings into actionable steps within your
own business context.

3. Engage with Case Studies: Learn from real-world examples to avoid common pitfalls and
replicate successes.

4, Stay Consistent: Regularly reading the journal helps keep your knowledge fresh and
adaptable to changing market conditions.

The Impact of the Journal on Entrepreneurship
Education and Policy

Beyond individual entrepreneurs, the journal plays a significant role in shaping entrepreneurship
education and public policy. Universities often incorporate articles from the journal into their
curriculum, enriching the learning experience for students pursuing business degrees. This exposure
helps future entrepreneurs grasp the complexities of small business operations early in their careers.

On the policy front, research published in the journal informs decision-makers about the needs and
challenges of small businesses. Evidence-based policy recommendations derived from these studies
can lead to more supportive environments, such as improved access to funding, streamlined
regulations, and enhanced entrepreneurial infrastructure.



Encouraging Sustainable and Inclusive Entrepreneurship

A growing focus within the journal is on sustainability and inclusivity in entrepreneurship. Small
businesses that prioritize environmental responsibility and social impact are gaining attention for their
long-term viability. Articles analyze how these values can be integrated into business strategies and
the benefits they offer, such as customer loyalty and community support.

Moreover, the journal highlights the experiences of underrepresented groups in entrepreneurship,
including women, minorities, and veterans. Understanding their unique barriers and opportunities
helps foster a more diverse and equitable entrepreneurial landscape.

Accessing the Journal of Small Business and
Entrepreneurship

For those interested in diving into this rich source of information, the journal is typically accessible
through academic databases, university libraries, and professional organizations related to business
and entrepreneurship. Many issues are available online, providing easy access to the latest research
and discussions.

Subscribing to newsletters or following the journal’s social media channels can also help readers stay
updated on new publications and special editions. Additionally, contributing your own research or
case studies to the journal can be a rewarding way to engage with the entrepreneurial community
and share your insights.

The journal of small business and entrepreneurship remains a cornerstone for anyone dedicated to
understanding and advancing the field of small business. Through its diverse content and practical
orientation, it continues to empower entrepreneurs, educators, and policymakers to drive innovation
and growth in this vital sector of the economy.

Frequently Asked Questions

What is the focus of the Journal of Small Business and
Entrepreneurship?

The Journal of Small Business and Entrepreneurship focuses on research related to small business
management, entrepreneurship, and the challenges and opportunities faced by small enterprises
worldwide.

Is the Journal of Small Business and Entrepreneurship peer-
reviewed?

Yes, the Journal of Small Business and Entrepreneurship is a peer-reviewed academic journal,
ensuring the quality and credibility of the research it publishes.



How can | submit a manuscript to the Journal of Small
Business and Entrepreneurship?

Manuscripts can be submitted through the journal's official website or the publisher's online
submission system, following their specific guidelines for authors regarding formatting, length, and
topics.

What types of articles are published in the Journal of Small
Business and Entrepreneurship?

The journal publishes original research articles, case studies, theoretical papers, and reviews related
to entrepreneurship, small business development, innovation, and policy implications.

Where can | access articles from the Journal of Small Business
and Entrepreneurship?

Articles from the Journal of Small Business and Entrepreneurship can be accessed through academic
databases such as Taylor & Francis Online, university libraries, or by subscribing to the journal.

Additional Resources

Journal of Small Business and Entrepreneurship: A Crucial Resource for Emerging Enterprises

journal of small business and entrepreneurship stands as a pivotal publication in the academic
and professional spheres, offering a wealth of insights into the dynamics, challenges, and innovations
within the small business ecosystem. As entrepreneurship continues to gain traction globally,
understanding the nuances that govern small business operations has become more critical than
ever. This journal serves not only as a repository of research but also as a practical guide for
entrepreneurs, policymakers, and scholars alike.

Understanding the Role of the Journal of Small
Business and Entrepreneurship

The journal functions as a specialized platform that highlights empirical studies, theoretical
frameworks, and case analyses related to small enterprises and entrepreneurial ventures. By aligning
academic rigor with real-world applicability, it bridges the gap between scholarly research and
business practice. The journal’s scope encompasses a diverse array of topics including business
development strategies, innovation management, financing challenges, and the socio-economic
impact of entrepreneurship.

Scope and Content Diversity

One of the distinguishing features of the journal of small business and entrepreneurship is its



comprehensive coverage of interdisciplinary subjects. It not only delves into economics and business
management but also integrates elements of sociology, psychology, and public policy. This
multidisciplinary approach enriches the understanding of how small businesses operate within
complex market environments and societal structures.

Research articles often evaluate the effectiveness of entrepreneurial education, the influence of
digital transformation on small businesses, and comparative studies of entrepreneurial ecosystems
across different regions. Such breadth ensures that readers gain a holistic perspective on factors
affecting small business sustainability and growth.

Target Audience and Practical Relevance

The publication caters to a wide audience that includes academics, entrepreneurs, business
consultants, and government officials. For entrepreneurs, the journal offers actionable insights
derived from case studies and longitudinal research. For academics, it provides a rigorous peer-
reviewed forum to disseminate findings and contribute to scholarly debates. Policymakers benefit
from evidence-based analyses that inform economic development strategies aimed at fostering
entrepreneurship.

Key Features and Editorial Standards

The journal of small business and entrepreneurship is recognized for its stringent editorial standards.
Submissions undergo a comprehensive peer-review process, ensuring that only high-quality, original
research is published. This commitment to academic integrity enhances the journal’s credibility and

influence within the business research community.

Research Methodologies and Data Utilization

The journal showcases a variety of research methodologies including qualitative interviews,
quantitative surveys, econometric modeling, and mixed-methods approaches. The emphasis on
empirical data supports robust conclusions and facilitates comparative analyses across different
business contexts.

For example, recent studies published in the journal have utilized longitudinal datasets to track
entrepreneurial performance over time, highlighting trends in startup survival rates and innovation
adoption. Such data-driven insights are invaluable for identifying best practices and potential risk
factors in small business management.

Comparative Advantages Over Other Business Journals

While many business journals address entrepreneurship broadly, the journal of small business and
entrepreneurship distinguishes itself through its exclusive focus on small-scale ventures and micro-
enterprises. This specialization allows for deeper exploration of issues specific to smaller firms, such



as resource constraints, localized market dynamics, and owner-manager decision-making processes.

Furthermore, the journal often features international perspectives, enabling cross-cultural
comparisons that reveal how different regulatory environments and cultural norms impact
entrepreneurial success. This global outlook enhances its relevance in an increasingly interconnected
business landscape.

Emerging Trends in Small Business Research
Highlighted by the Journal

As the business environment evolves rapidly, the journal consistently reflects emerging trends that
shape the future of small business and entrepreneurship.

Digitalization and Technology Adoption

A significant portion of recent publications focuses on how small businesses leverage digital tools and
platforms to enhance competitiveness. Topics include e-commerce adoption, the role of social media
marketing, and the integration of artificial intelligence in operational processes. These studies
underscore the transformative potential of technology for startups and established small enterprises
alike.

Entrepreneurial Resilience and Crisis Management

The journal has increasingly addressed the resilience of small businesses in the face of global
challenges such as economic downturns and the COVID-19 pandemic. Research articles analyze
strategies for crisis mitigation, adaptation mechanisms, and the role of government support
programs. Insights from this research inform both practitioners and policymakers seeking to bolster
the small business sector during turbulent times.

Diversity and Inclusion in Entrepreneurship

There is growing attention to the role of underrepresented groups in entrepreneurship, including
women, minorities, and immigrants. The journal explores barriers these entrepreneurs face and
evaluates initiatives aimed at fostering inclusive business environments. Such scholarship contributes
to a more equitable understanding of entrepreneurial ecosystems and social impact.

Practical Implications for Entrepreneurs and
Stakeholders

The journal of small business and entrepreneurship is not merely academic; its findings have tangible



implications for those engaged in the entrepreneurial landscape.

e Strategic Decision-Making: Entrepreneurs can leverage insights on market trends and
consumer behavior to refine business models and growth strategies.

» Access to Finance: Research on funding avenues, including venture capital, crowdfunding,
and microfinance, provides guidance on securing capital effectively.

* Policy Development: Policymakers gain evidence-based recommendations to craft supportive
regulations and programs that nurture small business development.

e Educational Frameworks: Educators and trainers use the journal’s findings to design
curricula that better prepare aspiring entrepreneurs for real-world challenges.

Advantages and Limitations of the Journal

While the journal offers a rich repository of knowledge, it is essential to recognize certain limitations.
The academic nature of many articles may pose accessibility challenges for practitioners without
formal research training. Additionally, the focus on empirical studies sometimes restricts exploration
of speculative or avant-garde entrepreneurial theories.

On the other hand, the journal’s rigorous peer-review process and emphasis on evidence-based
conclusions enhance its reliability and authority. Its role as a bridge between theory and practice
remains invaluable for fostering informed entrepreneurship.

The journal of small business and entrepreneurship continues to evolve, reflecting the dynamic nature
of the entrepreneurial world. Its contributions help shape a deeper understanding of how small
businesses emerge, adapt, and thrive in diverse economic landscapes. For anyone invested in the
future of entrepreneurship, this journal remains a critical resource for knowledge, innovation, and
strategic insight.
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journal of small business and entrepreneurship: Small Business, Entrepreneurship and
Enterprise Development Graham Beaver, 2002 Providing an introduction to the establishment,
development and managerial issues confronting the smaller enterprise, this text is particularly
concerned with the kinds of action and behaviour that seem to characterise successful new business
ventures.

journal of small business and entrepreneurship: De Gruyter Handbook of SME
Entrepreneurship Marina Dabi¢, Sascha Kraus, 2023-11-06 A small business is not a little big
business. Small- and medium-sized enterprises (SMEs) are considered the engines of worldwide
economies and the main sources of job creation. Management in these companies is different from
management in larger/older enterprises with their already established concepts and instruments. In
view of the high importance of SMEs in emerging, developing and developed economies worldwide,
the De Gruyter Handbook of SME Entrepreneurship investigates the underlying mechanisms and
practices of management within these companies with a focus on entrepreneurship, growth and
innovation. It argues that it is time for a dedicated theory of SME Entrepreneurship to emerge.
Entrepreneurial thinking and behavior in SMEs must be differentiated from that of start-ups and
large companies. On the other hand, it also explores the different entrepreneurship manifestations
that exist within a widely heterogeneous group of SMEs. The handbook provides a theoretical
framework in which to understand, compare and contrast the complexity of SMEs in both domestic
and international processes and addresses the strengths, achievements, and challenges of
entrepreneurship in SMEs.

journal of small business and entrepreneurship: International Handbook of Women and
Small Business Entrepreneurship Sandra L. Fielden, Marilyn Davidson, 2005 Sandra Fielden and
Marilyn Davidson, already well known for their contributions to gender issues in management, have
brought together an absorbing collection of articles that serve to enhance our understanding of a
complex area within organisation studies. . . this particular Handbook is not a mere glossary. The
editors provide a forum for scholarly works in a specialised area of small business and
entrepreneurship research. And the International Handbook of Women and Small Business
Entrepreneurship provides a rich resource collectively, the papers serve to summarise and
re-examine much of the relevant research to date. . . an accessible book that follows a logical and
coherent pattern. . . the range of this book is significant, and the accomplishment considerable. . .
the International Handbook of Women and Small Business Entrepreneurship is a serious
contribution to a niche area of entrepreneurship scholarship. The editors and authors have
established a place for women in the literature, confirming that gender issues cannot be dismissed
as a mere adjunct to the broader field of entrepreneurship study. This collection offers the reader
intelligent engagement with the range of research and ways of knowing about women and
entrepreneurship. Established scholars will find much of interest, and we would also confidently
recommend the Handbook to interested newcomers. Robyn Walker and Kate Lewis, Women in
Management Review Sandra L. Fielden and Marilyn J. Davidson have put a great deal of work into
producing this compilation of scientific studies on women and small business entrepreneurship. In
this book, the editors have managed to put together an excellent compilation of studies that look at
topics that have aroused the highest interest in this field in recent years. . . It offers a good balance
between theory and practice-oriented studies and presents an academic viewpoint that comes
extremely close to the real, current situation of this phenomenon. This book therefore provides a




useful tool both for the academic community in general and for students, particularly at a
postgraduate or doctorate level, who wish to gain a state-of-the-art overview of this business
phenomenon. It may also be put to good use by women in management and entrepreneurship as well
as policymakers and small service providers, given its high empirical content, supported by a sound
empirical framework, which deals with real-life issues for women who wish to start up and manage
their own businesses. Maria Angeles Escribd Moreno, Entrepreneurship Management . . . a truly
international, unique and impressive contribution to our knowledge and understanding of issues for
females starting, running and growing businesses. . . an important read for anyone with an interest
in female entrepreneurship, including researchers, support agents and policymakers. Moreover, this
book may be of interest to those concerned with the theoretical development of the study of
entrepreneurship. Laura Galloway, International Journal of Entrepreneurship and Innovation . . . this
book can be recommended as an insightful and interesting work on women s entrepreneurship from
a broad perspective. Wing Lam, International Small Business Journal This truly international
Handbook makes a significant contribution to the field of women s entrepreneurship by broadening
the scope of the conversation, hearing voices that are often unheard, and providing a framework
that organizes the current body of knowledge but also presents pathways for future research and
practice. Patricia G. Greene, Babson College, US This Handbook is a breakthrough collection.
Women worldwide are now starting small businesses and entrepreneurial ventures at a faster rate
than men. Though small in size, these initiatives represent a significant factor in economic growth,
highlighting their importance. This collection sheds light on the motivations, personality and
behaviors of women entrepreneurs, the constrai

journal of small business and entrepreneurship: The SAGE Handbook of Small Business
and Entrepreneurship Robert Blackburn, Dirk De Clercq, Jarna Heinonen, 2017-12-14 The SAGE
Handbook of Small Business and Entrepreneurship offers state-of-the-art chapters on all aspects of
this rapidly-evolving discipline. Original contributions from the best international scholars map the
development of Entrepreneurship as an academic field, explore its key current debates and research
methods, and also consider its future directions. Part One: The People and the Entrepreneurial
Processes Part Two: Entrepreneurship and Small Business Management and Organization Part
Three: Entrepreneurial Milieu Part Four: Researching Small Business Entrepreneurship This
handbook will be the leading reference book for Entrepreneurship academics and researchers, as
well as those from other associated disciplines including business and management, psychology,
marketing, sociology and anthropology.

journal of small business and entrepreneurship: A Research Agenda for Women and
Entrepreneurship Patricia G. Greene, Candida G. Brush, 2018-01-26 Elgar Research Agendas outline
the future of research in a given area. Leading scholars are given the space to explore their subject
in provocative ways, and map out the potential directions of travel. They are relevant but also
visionary. The editors map out a vision for research on women and entrepreneurship and using a
contextual framework that includes aspiration, behavior and confidence. They delve into issues such
as social identity, start-ups, crowdfunding and context to set a new foundation for future research on
entrepreneurship and gender.

journal of small business and entrepreneurship: Management: the Essentials Stephen
Robbins, David De Cenzo, Mary Coulter, Megan Woods, 2013-08-28 Robbins Management: The
Essentials covers the concepts essential to management in the 21st century in a fresh, lively format
that’s perfectly suited to a typical university semester. The second edition features new and in-depth
coverage of sustainability, ethics and corporate social responsibility and new case studies from local
and international businesses.

journal of small business and entrepreneurship: Entrepreneurship and Context
Friederike Welter, 2019 This book identifies Friederike Welter’s key contribution to
entrepreneurship research over recent decades, and shows how her work is contextualised in time
and place. The book gives a differentiated understanding of entrepreneurship and contexts,
celebrating diversity as well as complexity.




journal of small business and entrepreneurship: Entrepreneurship As Practice Neil Aaron
Thompson, Karen Verduijn, William B. Gartner, 2021-08-19 This innovative book takes seriously the
ordinary activities of entrepreneurship and maps out new pathways for scholars to understand the
nature, properties, and implications of studying practices for entrepreneurship studies.
Entrepreneurship is neither an art nor a science, but a bundle of practices, as Peter Drucker once
observed. Curiously however, academic research on entrepreneurship mostly abstracts away from
practical activity. In contrast, Entrepreneurship As Practice takes ordinary activities of
entrepreneurship seriously by mapping out new pathways for scholars to consider the everyday
practices through which entrepreneurship occurs. Each chapter draws on contemporary theories of
practice to illuminate the nature, properties, and implications of studying the practices of
entrepreneurship. The chapters in this book were originally published as a special issue of the
journal Entrepreneurship & Regional Development.

journal of small business and entrepreneurship: Handbook of Qualitative Research Methods
in Entrepreneurship Helle Neergaard, John P. Ulhgi, 2007 . . . the Handbook of Qualitative Research
Methods in Entrepreneurship is an important contribution to the field, and should be referenced in
any paper using qualitative methodologies to investigate the entrepreneurial phenomenon. Craig S.
Galbraith, Journal of Enterprising Communities There is no hiding behind the ramparts of dry
scholarship here. The credibility of the theory being spoken of is not the stuff of constructed proofs,
but alignments of critical insight and utility. This is where qualitative work can make a difference to
the field, and where this book makes its mark. Robin Holt, International Journal of Entrepreneurial
Behaviour and Research The Handbook of Qualitative Research Methods in Entrepreneurship is an
unusually solid and multifaceted book on what qualitative methods have done, are doing and will do
in entrepreneurship research. Every serious entrepreneurship scholar should read it. It points at the
future! Bjorn Bjerke, University of Kalmar, Sweden I would warmly recommend this unique
collection of qualitative methods of entrepreneurship research to both mature and beginning
researchers as a menu to choose from for their planned empirical studies. For those who try to get
away from only quantitative studies in both business practice and academic research, this book is
their chance to find a rich inspiration in reflecting on entrepreneurship as a lived experience using
grounded theory and ethnographic, discourse and narrative approaches. It might convince editors of
top journals of entrepreneurship research to welcome qualitative research submissions as an
indispensable complement to quantitative only submissions. This domain is not physics. In bringing
together such a variety of experts from so many nationalities in this Handbook, our Danish
colleagues are making entrepreneurship research a realistic global venture. Jan Ulijn, Eindhoven
University of Technology, The Netherlands Helle Neergaard and John Parm Ulhgi have compiled a
remarkable collection of work that both represents the range of methods and demonstrates the
depth of insight that can be achieved through qualitative approaches. This book is not simply a
handbook of qualitative research methods, though it well achieves this aim, it is also an important
contribution towards the field of entrepreneurship research. From the Foreword by Sara Carter This
expansive and practical Handbook introduces the methods currently used to increase the
understanding of the usefulness and versatility of a systematic approach to qualitative research in
entrepreneurship. It fills a crucial gap in the literature on entrepreneurship theory, and, just as
importantly, illustrates how these principles and techniques can be appropriately and fruitfully
employed. The Handbook is underpinned by the belief that qualitative research has the potential to
charter hitherto unexplored waters in the field of entrepreneurship and thus contribute significantly
to its further advancement. The contributors seek to assist entrepreneurship researchers in making
more informed choices and designing more rigorous and sophisticated studies. They achieve this by
providing concrete examples of research experiences and tangible how to advice. By clarifying what
these research methods entail, how they are currently being used and how they can be evaluated,
this Handbook constitutes a comprehensive and highly accessible methodological toolbox. Dealing
with both well-accepted qualitative approaches and lesser-known, rarer and more novel approaches
to the study of entrepreneurship, this Handbook will be invaluable to those studying, researching



and teaching entrepreneurship.

journal of small business and entrepreneurship: Small Business in a Global Economy Scott
L. Newbert, 2015-05-05 This informative set analyzes the dynamics involved with creating, growing,
and managing small businesses amid different geographic, institutional, and political environments.
This two-volume work explores the behavior and decision making of small companies; their business
strategies for launch, growth, and survival; and their contribution to the larger global economy.
Utilizing information and data gleaned from proven entrepreneurs and small business operations,
this reference provides insight into the political, environmental, and competitive forces that support
and impede small business ownership, and offers strategies for navigating them. Written by leading
researchers from around the world, the set presents a broad view of the small business sector,
focusing on conception, ownership, financing, and growth strategies. A look at external factors
features the impact of political and environmental influences; extant regulations affecting small
firms; and programs for promoting this sector. The first volume takes a micro view of the small
business phenomenon, profiling the owner and the skills necessary to be successful. The second
volume utilizes a macro approach, focusing on the operational concerns of and the environment
factors bearing upon small businesses.

journal of small business and entrepreneurship: World Encyclopedia of Entrepreneurship
Leo Paul Dana, 2011-01-01 Topics covered include: business angels, Chinese clan entrepreneurship,
criminal entrepreneurship, defining the entrepreneur, education, employee start-ups,
entrepreneurship policy, ethics, ethnic minority entrepreneurship, family business, global
entrepreneurship and trans-nationalism, indigenous entrepreneurship, international
entrepreneurship, internationalisation, involuntary entrepreneurship, Islam and entrepreneurship,
island entrepreneurship, mature-age entrepreneurs, pastoralism, religion as an explanatory variable
for entrepreneurship, rural entrepreneurship, selfefficacy, social entrepreneurship and venture
capital. There are also entries on individuals including Conrad Hilton, Howard Hughes and Joseph
Schumpeter.
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of Medicine (NEJM) is a weekly general medical journal that publishes new medical research and
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Journal of Medicine (Vol. 393 No. 12)

Phase 3 Trial of Semaglutide in Metabolic Dysfunction-Associated Semaglutide, a glucagon-
like peptide-1 receptor agonist, is a candidate for the treatment of metabolic dysfunction-associated
steatohepatitis (MASH). In this ongoing phase

Imlunestrant with or without Abemaciclib in Advanced Breast Cancer In a phase 3, open-
label trial, we enrolled patients with ER-positive, human epidermal growth factor receptor 2
(HER2)-negative advanced breast cancer that recurred or

Structured Exercise after Adjuvant Chemotherapy for Colon Cancer In this phase 3,
randomized trial conducted at 55 centers, we assigned patients with resected colon cancer who had
completed adjuvant chemotherapy to participate in a

Antibiotic Treatment for 7 versus 14 Days in Patients with Bloodstream infections are
associated with substantial morbidity and mortality. Early, appropriate antibiotic therapy is
important, but the duration of treatment is uncertain. In

Tarlatamab in Small-Cell Lung Cancer after Platinum-Based Tarlatamab, a bispecific delta-
like ligand 3-directed T-cell engager immunotherapy, received accelerated approval for the
treatment of patients with previously treated small-cell

Lepodisiran - The New England Journal of Medicine Elevated lipoprotein(a) concentrations
are associated with atherosclerotic cardiovascular disease. The safety and efficacy of lepodisiran, an
extended-duration, small



Sotatercept in Patients with Pulmonary Arterial Hypertension at Sotatercept improves
exercise capacity and delays the time to clinical worsening in patients with World Health
Organization (WHO) functional class II or III pulmonary arterial

Lorundrostat Efficacy and Safety in Patients with Uncontrolled Aldosterone dysregulation
contributes to hypertension. Lorundrostat is an aldosterone synthase inhibitor, but data on its
efficacy and safety in patients with hypertension
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