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100 great businesses and the minds behind them represent a fascinating tapestry of innovation,
vision, and perseverance. From humble beginnings in garages and dorm rooms to global
powerhouses influencing industries worldwide, these companies and their founders have shaped the
modern economy. Exploring their stories reveals not only the diversity of business models and
sectors but also the unique leadership qualities and creative approaches that propelled them
forward.

Whether you're an aspiring entrepreneur, a curious reader, or someone looking to understand what
makes a business truly exceptional, diving into the tales of these 100 great businesses and the minds
behind them offers valuable lessons about innovation, resilience, and strategic thinking.

Understanding the Foundations of Great Businesses

Before delving into specific examples, it's important to recognize what defines a "great" business.
Success in the business world isn't just about revenue or market share—it’s about creating value,
influencing culture, and maintaining adaptability over time. The entrepreneurs behind these
companies often share traits such as vision, adaptability, and a deep understanding of their
customers.

The Role of Visionary Leadership

Great businesses often start with a visionary leader who sees opportunities where others see
obstacles. For instance, Steve Jobs didn’t just build Apple into a technology giant; he revolutionized
how people interact with technology through design and user experience. Similarly, Elon Musk’s
ventures—Tesla, SpaceX, and others—demonstrate how bold visions coupled with relentless
execution can disrupt multiple industries.

Visionary leadership also involves foresight—anticipating future trends and positioning a company to
capitalize on them. Jeff Bezos, founder of Amazon, understood the potential of e-commerce long
before it became mainstream, which helped his company grow into an online retail behemoth.

Innovation as a Driving Force

Innovation is the lifeblood of many great businesses. It’s not just about inventing new products but
also about creating new business models or improving existing processes. Companies like Netflix
transformed the entertainment industry by shifting from DVD rentals to streaming, while Airbnb
created a new market for short-term lodging by leveraging the sharing economy.



The minds behind these businesses often foster a culture that encourages experimentation and
accepts failure as part of the learning process. This mindset enables continuous improvement and
keeps companies ahead of the curve.

Iconic Businesses and Their Founders

Let's explore some of the most influential businesses and the entrepreneurs who brought them to
life. These stories highlight the diversity of industries and the different paths to success.

Technology Titans

Apple – Steve Jobs, Steve Wozniak, and Ronald Wayne: Known for innovation in personal
computing, smartphones, and consumer electronics.

Microsoft – Bill Gates and Paul Allen: Pioneered software development that shaped the PC
era.

Google (Alphabet) – Larry Page and Sergey Brin: Revolutionized search engines and online
advertising.

Amazon – Jeff Bezos: Transformed retail through e-commerce and cloud computing.

Facebook (Meta) – Mark Zuckerberg: Changed social networking and digital communication.

Each of these companies started with a unique idea but shared a commitment to innovation and
customer focus that helped them dominate their respective markets.

Retail and Consumer Goods

Walmart – Sam Walton: Built the world’s largest retailer by prioritizing low prices and supply
chain efficiency.

Starbucks – Howard Schultz: Elevated coffee culture and created a global brand experience.

Nike – Phil Knight and Bill Bowerman: Revolutionized athletic footwear and apparel with
innovative design and marketing.

IKEA – Ingvar Kamprad: Made stylish, affordable furniture accessible worldwide.

Procter & Gamble – William Procter and James Gamble: Developed a portfolio of trusted
consumer products through relentless innovation and marketing.



These businesses show how understanding consumer needs and building strong brands are key
ingredients to long-lasting success.

Entertainment and Media

Disney – Walt Disney: Created an entertainment empire by combining creativity with business
savvy.

Netflix – Reed Hastings and Marc Randolph: Transitioned from DVD rental to streaming,
disrupting traditional media.

Warner Bros. – Harry Warner and brothers: Pioneered film production and studio systems.

Spotify – Daniel Ek and Martin Lorentzon: Innovated the music industry with streaming
services.

HBO – Richard Plepler (not the founder but influential leader): Elevated TV programming with
quality content and original series.

The entertainment sector is a testament to the power of storytelling and adapting to changing
consumer habits.

Emerging Businesses and Disruptors

Not all great businesses are decades old. Many recent startups have quickly become influential
players by leveraging technology and new business models.

Tech Startups Changing the Game

Airbnb – Brian Chesky, Joe Gebbia, and Nathan Blecharczyk: Created a global marketplace for
home-sharing.

Uber – Travis Kalanick and Garrett Camp: Disrupted traditional taxi services with ride-
sharing.

Stripe – Patrick and John Collison: Simplified online payments for businesses of all sizes.

Zoom – Eric Yuan: Made remote video communication seamless and accessible.

SpaceX – Elon Musk: Advanced private space exploration.



These companies illustrate how innovation combined with technology can reshape entire industries
in a relatively short period.

Sustainable and Socially Responsible Businesses

Increasingly, consumers and investors value sustainability. Some businesses have built their brands
around environmental responsibility and social impact.

Patagonia – Yvon Chouinard: Emphasizes environmental activism alongside outdoor apparel.

Tesla – Elon Musk: Pushes electric vehicles and renewable energy solutions.

The Body Shop – Anita Roddick: Pioneered ethical beauty products.

Beyond Meat – Ethan Brown: Innovates plant-based protein alternatives to reduce
environmental impact.

Warby Parker – Neil Blumenthal and Dave Gilboa: Offers affordable eyewear with a social
mission.

These businesses show how aligning purpose with profit can attract loyal customers and create
lasting change.

Lessons from the Minds Behind the Businesses

Studying these 100 great businesses and the minds behind them reveals several common themes
that aspiring entrepreneurs can learn from.

Embrace Failure as a Learning Opportunity

Many founders faced setbacks before finding success. For example, Walt Disney was once fired for
lacking creativity, and Steve Jobs was ousted from Apple before returning triumphantly. These
stories remind us that persistence and learning from mistakes are critical.

Prioritize Customer Experience

Companies like Amazon and Apple focus intensely on customer satisfaction, which builds loyalty and
drives growth. Understanding what customers truly want—and delivering it consistently—is a
hallmark of great businesses.



Innovate Continuously

Innovation isn’t a one-time event but an ongoing process. Google’s constant product enhancements
and Tesla’s rapid iteration cycles exemplify how staying ahead requires relentless creativity.

Build Strong Company Cultures

Successful businesses cultivate cultures that attract and retain top talent. Whether it’s Netflix’s
emphasis on freedom and responsibility or Zappos’ dedication to customer service, culture shapes
how a business operates and innovates.

Adapt to Market Changes

The ability to pivot is crucial. Netflix’s shift from DVDs to streaming and IBM’s transition from
hardware to consulting services highlight how adapting to new realities can save and grow
companies.

Exploring Industries Through Their Leading Businesses

Looking at the 100 great businesses and their founders across industries reveals how diverse sectors
contribute to the global economy.

Healthcare and Biotechnology

Innovators like Elizabeth Holmes (Theranos, though controversial) and companies such as Johnson &
Johnson have been at the forefront of medical advancement. The sector requires scientific expertise
combined with business acumen to navigate regulations and improve patient outcomes.

Finance and Fintech

Businesses like JPMorgan Chase have long histories, while new fintech companies like Square (Jack
Dorsey) and Robinhood (Vladimir Tenev and Baiju Bhatt) are democratizing access to financial
services through technology.

Manufacturing and Industrial Giants

Companies like General Electric, founded by Thomas Edison and others, have driven industrial
innovation, while newer firms focus on automation and smart manufacturing.



Inspiration for Aspiring Entrepreneurs

The stories of these 100 great businesses and the minds behind them are a treasure trove for anyone
looking to start or grow a business. Key takeaways include:

Start with a clear vision but be flexible enough to pivot when necessary.

Invest in your team and cultivate a healthy company culture.

Listen to your customers and continuously seek feedback.

Embrace innovation, whether in product development, marketing, or operations.

Be resilient in the face of setbacks and failures.

Each founder’s journey is unique, but the patterns of success often overlap, offering a blueprint for
others to follow.

---

Exploring 100 great businesses and the minds behind them not only illuminates the pathways to
success but also celebrates the creativity and determination that fuel entrepreneurship worldwide.
Their stories inspire us to think bigger, act bolder, and innovate continuously in a rapidly evolving
global economy.

Frequently Asked Questions

What is the main focus of '100 Great Businesses and the
Minds Behind Them'?
'100 Great Businesses and the Minds Behind Them' highlights successful companies and the
visionary entrepreneurs who founded and led them to success.

How can readers benefit from learning about the minds
behind these 100 great businesses?
Readers can gain insights into leadership styles, innovation strategies, and business models that
contributed to these companies' growth and sustainability.

Are the businesses featured in '100 Great Businesses and the
Minds Behind Them' from specific industries?
The book covers a diverse range of industries, including technology, retail, manufacturing, finance,



and more, showcasing a broad spectrum of business success stories.

Does '100 Great Businesses and the Minds Behind Them'
include both historical and contemporary companies?
Yes, it features a mix of both longstanding companies with rich histories and modern enterprises
that are currently shaping the market.

What common traits do the business leaders featured in the
book share?
Many of the leaders exhibit traits such as innovation, resilience, strategic vision, and a strong
commitment to their company’s mission and values.

Is '100 Great Businesses and the Minds Behind Them' useful
for aspiring entrepreneurs?
Absolutely. The book provides valuable lessons and inspiration for aspiring entrepreneurs by
showcasing real-life examples of challenges and successes.

How are the businesses selected for inclusion in '100 Great
Businesses and the Minds Behind Them'?
Businesses are selected based on their impact, innovation, growth, and the influence of their
founders or leadership teams.

Does the book discuss any failures or setbacks experienced by
these businesses?
Yes, it includes candid accounts of challenges and failures, emphasizing how these obstacles were
overcome to achieve success.

Can '100 Great Businesses and the Minds Behind Them' be
used as a resource for business education?
Yes, it serves as an excellent resource for students, educators, and professionals interested in
understanding business dynamics and leadership.

Additional Resources
100 Great Businesses and the Minds Behind Them

100 great businesses and the minds behind them represent a fascinating cross-section of
innovation, leadership, and strategic vision that has shaped industries worldwide. From tech giants
that revolutionized the digital landscape to consumer brands that have become household names,



exploring these enterprises reveals not only the businesses themselves but also the visionary
entrepreneurs and executives who propelled them to success. This article delves into some of the
most influential companies and the dynamic leaders behind their rise, analyzing how their unique
approaches, market strategies, and leadership styles fostered growth and sustained competitive
advantage.

Defining Greatness in Business: Criteria and Context

Before diving into specific examples, it is important to understand what constitutes a "great
business." Factors such as innovation, market share, financial performance, social impact, and brand
recognition are often used as benchmarks. Additionally, the vision and management philosophies of
the founders or CEOs play a crucial role in steering their companies through challenges and
capitalizing on opportunities.

The minds behind these businesses are often marked by their ability to anticipate market trends,
adapt to changing environments, and cultivate organizational cultures that encourage creativity and
resilience. In this context, examining the synergy between business models and leadership styles
provides a comprehensive understanding of corporate success.

Technology Titans and Their Visionaries

The technology sector arguably hosts some of the most iconic businesses and influential leaders of
recent decades. Companies like Apple, Microsoft, Amazon, Google, and Tesla have not only achieved
staggering financial success but have also fundamentally altered consumer behavior and global
markets.

Apple and Steve Jobs: The Art of Innovation

Apple’s rise under Steve Jobs exemplifies the power of visionary leadership combined with relentless
innovation. Jobs’ focus on design aesthetics, user experience, and seamless integration across
devices reshaped the consumer electronics industry. Apple’s consistent innovation pipeline, from the
iPod to the iPhone, set new standards and created entirely new product categories.

Amazon and Jeff Bezos: Customer Obsession and Scale

Amazon’s founder Jeff Bezos revolutionized retail with an obsession on customer experience and
operational efficiency. Through relentless investment in logistics, cloud computing (AWS), and data-
driven decision-making, Amazon emerged as a dominant force in e-commerce and technology
services. The company’s ability to scale while maintaining a customer-centric approach remains a
key factor in its enduring success.



Google and Sundar Pichai: Information Accessibility

Google’s mission to make information universally accessible has been guided by leaders like
founders Larry Page and Sergey Brin, and more recently CEO Sundar Pichai. Their emphasis on
innovation, data analytics, and AI integration has expanded Google’s footprint beyond search into
areas like advertising, cloud computing, and autonomous vehicles.

Consumer Brands and Their Founders

Beyond technology, consumer brands have also left a significant imprint on global markets. These
companies often succeed by building strong brand identities and establishing deep emotional
connections with customers.

Starbucks and Howard Schultz: Creating a Third Place

Howard Schultz transformed Starbucks from a regional coffee chain into a global lifestyle brand by
promoting the concept of the “third place” — a welcoming environment between home and work.
Schultz’s leadership emphasized customer experience, employee welfare, and social responsibility,
setting Starbucks apart in the competitive food and beverage industry.

Nike and Phil Knight: The Power of Branding

Nike’s co-founder Phil Knight leveraged storytelling, athlete endorsements, and innovative product
design to build one of the most recognized sportswear brands in the world. Nike’s marketing
campaigns and continuous product innovation have helped maintain its leadership position in a
crowded marketplace.

Financial and Industrial Giants

In sectors like finance, manufacturing, and energy, companies have thrived under leaders who
balance risk management with strategic diversification.

JPMorgan Chase and Jamie Dimon: Stability Through Crisis

Jamie Dimon’s tenure at JPMorgan Chase is marked by prudent risk management and strategic
acquisitions that positioned the bank as a pillar of stability, especially during financial crises. His
leadership underscores the importance of resilience and adaptive strategy in the volatile banking
sector.



General Electric and Jack Welch: Efficiency and Growth

Jack Welch’s approach at General Electric focused on operational efficiency, talent development, and
portfolio management, transforming GE into a diversified conglomerate. His leadership style
emphasized meritocracy and agility, which were pivotal during periods of industrial transformation.

Innovative Startups and Disruptive Entrepreneurs

Many great businesses began as startups with disruptive ideas that challenged traditional industries.
The entrepreneurs behind these ventures often share a willingness to take risks and a commitment
to innovation.

Airbnb and Brian Chesky: Redefining Hospitality

Brian Chesky co-founded Airbnb to create a peer-to-peer lodging marketplace that fundamentally
changed how people travel and experience destinations. Airbnb’s success is attributed to its
community-driven model and leveraging technology to build trust and convenience.

SpaceX and Elon Musk: Ambition Beyond Earth

Elon Musk’s SpaceX epitomizes how visionary leadership can push the boundaries of technology and
industry. By focusing on reusable rocket technology and cost reduction, Musk has positioned SpaceX
as a leader in the aerospace sector and a driver of future space exploration.

Key Themes From 100 Great Businesses and the Minds
Behind Them

Analyzing 100 great businesses and the minds behind them reveals several recurring themes that
contribute to their success:

Visionary Leadership: Leaders who foresee opportunities and trends often guide their
companies to innovate and adapt ahead of competitors.

Customer Centricity: A relentless focus on customer needs and experience is a hallmark of
enduring brands.

Innovation and Technology: Embracing new technologies and fostering a culture of
innovation drives product and service differentiation.

Resilience and Agility: The ability to navigate economic downturns, regulatory changes, and



market disruptions is critical.

Brand and Culture: Strong brand identities and organizational cultures help attract talent
and build consumer loyalty.

Comparative Insights: Traditional vs. Disruptive Models

Traditional businesses often rely on incremental improvements and operational excellence, while
disruptive startups prioritize rapid innovation and market disruption. Both models have pros and
cons. Established firms usually benefit from scale and resources but may struggle with agility.
Conversely, startups excel in innovation but face challenges in scaling and sustainability.

Successful companies often blend these approaches by fostering innovation within structured
frameworks. For example, Microsoft’s transformation under Satya Nadella involved embracing cloud
computing and open-source technologies without abandoning its core enterprise strengths.

The Role of Corporate Social Responsibility (CSR)

Increasingly, the minds behind leading businesses recognize that profitability and social
responsibility are not mutually exclusive. Companies like Patagonia, Ben & Jerry’s, and Unilever
have integrated CSR into their core strategies, aligning business goals with environmental
sustainability and social impact.

This trend also reflects consumer preferences, as modern customers tend to support brands that
demonstrate ethical practices and community engagement. Leadership that prioritizes CSR often
enhances brand reputation and long-term viability.

Global Reach and Cultural Adaptation

Many of the 100 great businesses have expanded beyond their home markets, requiring leaders to
navigate complex cultural, regulatory, and economic landscapes. Successful globalization demands
adaptability and local responsiveness.

For instance, McDonald’s has tailored its menu and marketing strategies to fit diverse cultures,
while companies like Samsung have leveraged local manufacturing to optimize cost and supply
chains. The minds behind these expansions often emphasize cross-cultural leadership and
decentralized decision-making to maintain relevance across regions.

Future Outlook: The Evolving Landscape of Business



Leadership

As technology advances and societal expectations evolve, the criteria for great businesses and
effective leadership continue to shift. Artificial intelligence, sustainability imperatives, and digital
transformation are shaping new opportunities and challenges.

Leaders who combine technical savvy with emotional intelligence and ethical grounding are likely to
drive the next generation of successful companies. The stories of 100 great businesses and the
minds behind them serve as valuable case studies for aspiring entrepreneurs and executives
navigating this dynamic environment.

In sum, the interplay between innovative business models and visionary leadership remains central
to corporate success. Whether through groundbreaking technology, compelling branding, or
strategic resilience, these enterprises and their leaders offer rich lessons on building enduring value
in an ever-changing global marketplace.

100 Great Businesses And The Minds Behind Them

  100 great businesses and the minds behind them: 100 Great Businesses and the Minds
Behind Them Emily Ross, Angus Holland, 2004 100 GREAT BUSINESSES AND THE MINDS
BEHIND THEM is special because rather than pretending there is only one way to run a business, it
looks at a diverse collection of business people and their businesses and how they make their
enterprises work. From daring, risk-loving entrepreneurs such as Richard Branson and Aussie Home
Loans John Symond, through to the conservative creator of Liquid Paper Bette Nesmith Graham and
Warren Buffett to driven individuals such as Manolo Blahnik, Enjo's Barb de Corti and James Dyson,
this book is an accessible collection of true stories from Australia and around the world, that offer
inspiration, ideas and lessons on the principles of successful business. Quirky characteristics of the
entrepreneurs are shared and turning points in the life of the businesses when great products meet
viable business plans are detailed. It is a book with lasting lessons on the art of making your
business a success. Where better to look for business advice than from the world's best?
  100 great businesses and the minds behind them: Demystifying Your Business Strategy
David Lei, John Slocum, 2013-08-29 While scores of strategic management books have been written,
many books fail to take into consideration the influences that shape and constrain managers’ ability
to formulate and execute well-thought out strategies. Demystifying Your Business Strategy
acknowledges and harnesses those influences, providing practitioners with a helpful new approach
to developing and maintaining a competitive advantage. In this book, David Lei and John W. Slocum
offer readers a comprehensive overview of the drivers of evolutionary advantage, recognizing that
sources of competitive advantage for any organization will necessarily shift and evolve in response
to changes in the industry environment. Demystifying Your Business Strategy also offers practical
insights on how to spot inflection points of strategic transition and identify signals that indicate
when an organization needs to develop a new source of competitive advantage. With in-depth
discussion of the four different types of business strategies that many firms pursue and the strategic
disciplines that support them, this book can provide significant insight and direction to managers at
all levels within an organization.
  100 great businesses and the minds behind them: VIVA M�A�C Andrea Benoit, 2019-04-18
The first cultural history of the iconic brand M·A·C Cosmetics, VIVA M·A·C charts the evolution of
M·A·C's revolutionary corporate philanthropy around HIV/AIDS awareness. Drawing upon exclusive

https://www.americancontractorsorganization.org/archive-th-173/100-great-businesses-and-the-minds-behind-them.pdf


interviews with M·A·C co-founder Frank Toskan, key journalists, and fashion insiders, Andrea Benoit
tells the fascinating story of how M·A·C's unique style of corporate social responsibility emerged
from specific cultural practices, rather than being part of a strategic marketing plan. Benoit delves
into the history of the M·A·C AIDS Fund and its signature VIVA GLAM fundraising lipstick, which
featured drag performer RuPaul and singer k.d. lang in its first advertising campaigns. This lively
chronicle reveals how M·A·C managed to not only defy the stigma associated with AIDS that alarmed
many other corporations, but to engage in highly successful AIDS advocacy while maintaining its
creative and fashionable authority.
  100 great businesses and the minds behind them: தொழில் முனைவோர் கையேடு / Thozhil
Munaivor Kaiyedu , 2008-12-01 எதை விரும்புகிறோமோ அதைத்தான் நாம் அடைகிறோம். அசாதாரணமான
கனவுகள் அசாதாரணமான வெற்றியைக் கொண்டு வந்து குவிக்கிறது. இதுதான், இவ்வளவுதான் என்று
சுருங்காமல், சற்றே விசாலமாகக் கனவு கண்டால் எப்படி இருக்கும்? மாதச் சம்பளம். வருடாந்திர
சம்பள உயர்வு. சொந்த வீடு. ஒரு கார். இவை சராசரிக் கனவுகள். அட்டகாசமாக ஒரு பிசினஸ் பிளான்.
செயல்படுத்த சொந்தமாக ஒரு நிறுவனம். சொல்வதைச் செய்து முடிக்க ஒரு டீம். புதிய ஐடியாக்களை
முனைப்புடன் முயன்று பார்க்கவேண்டும். புதிய வாசல்களைத் திறக்கவேண்டும். மேலே, இன்னும் மேலே
என்று வளரவேண்டும். நான். என் நிறுவனம். என் குடும்பம். என் டீம். என் சமூகம். ரிஸ்க்கான
கனவுதான். சந்தேகம் இல்லை. ஆனால் சாதித்து முடித்துவிட்டால், உங்களை அடித்துக்கொள்ள ஆள் இல்லை.
ஆட்டத்துக்கு நீங்கள் தயாரா? முதலீடு, பின்னணி எது பற்றியும் கவலைப்படவேண்டாம். குவியும்
போட்டியாளர்கள் குறித்து அச்சம் கொள்ளவேண்டாம். எந்தத் துறை, எங்கிருந்து ஆரம்பிக்கவேண்டும்
என்று குழம்பித்தவிக்கவேண்டாம். அடிப்படையில் இருந்து தொடங்கி படிப்படியாக, ஒரு பிசினஸ்
பிளானை உங்களுக்காக வடிவமைத்துக்கொடுக்கிறது இந்நூல். வெற்றிகரமான ஒரு தொழிலதிபராக உங்களை
உருமாற்றுவதற்குத் தேவைப்படும் அத்தனை வழிமுறைகளையும் உள்ளடக்கிய ப்ளூப்ரிண்ட் இது.
  100 great businesses and the minds behind them: Talent Development in Gifted
Education Joyce VanTassel-Baska, 2021-07-29 This volume brings together experts in gifted
education to explore critical perspectives in talent development across the lifespan, guiding readers
toward a deeper understanding of advanced learners and their education. Chapters in the first
section delve into the foundational theory, research, and models of practice underpinning gifted
education and talent development, while the second section examines the practical applications of
talent development in assessment, programming, and ongoing research. The book concludes with an
exploration of talent throughout the lifespan, featuring detailed case vignettes to illustrate
development across diverse fields of practice. Ideal for researchers as well as students of gifted
education and creativity studies, this comprehensive handbook challenges readers to interrogate
what they think they know about giftedness and talent development.
  100 great businesses and the minds behind them: Cultural Studies and Cultural
Industries in Northeast Asia Chris Berry, Nicola Liscutin, Jonathan D. Mackintosh, 2009-05-01
These timely essays highlight regional cross-fertilization in music, film, new media, and popular
culture in Northeast Asia, including analysis of gender and labor issues amid differing regulatory
frameworks and public policy concerning cultural production and piracy.
  100 great businesses and the minds behind them: International Marketing: An Asia-Pacific
Perspective Richard Fletcher, Heather Crawford, 2013-08-28 International Marketing, 6e is written
from a wholly Australasian perspective and covers issues unique to local marketers and managers
looking towards the Asia–Pacific region, the European Union, and beyond. It presents a wide range
of contemporary issues faced by subsidiaries of multinational enterprises (MNEs) as well as small
and medium scale enterprises (SMEs), mainly exporters, which make up the vast bulk of firms
involved in international business in the Australasian region. International Marketing, 6e clearly
demonstrates the links between the different stages of international marketing, connecting analysis
with planning, planning with strategy and strategy with implementation. Key concepts are brought
to life with comprehensively updated statistics, recent illustrations, and a variety of real-world
examples and case studies.
  100 great businesses and the minds behind them: Crazy Is a Compliment Linda
Rottenberg, 2016-03 Reveals how companies like GE and Burberry have broken the corporate



mould, and introduces us to entrepreneurs like Leila Velez, who started a multi-million hair-care
company from her kitchen sink in Rio.
  100 great businesses and the minds behind them: Look Smart, Be Smart: How to Create
a New Image for a New Job Melissa Newton, 2010-07-11 Do you like your job? Is how you make a
living what you thought it would be? Are you one of the millions who got caught in the wave of
unemployment? Look Smart, Be Smart gives you a three step plan to create a new image for a new
job. See yourself transform into the confident, smart, and knowledgeable person you always
imagined.
  100 great businesses and the minds behind them: 100 Great Business Ideas Emily Ross &
Angus Holland, 2009
  100 great businesses and the minds behind them: Symposium , 2008
  100 great businesses and the minds behind them: The Publishers Weekly , 2005
  100 great businesses and the minds behind them: Directories in Print , 2011
  100 great businesses and the minds behind them: Loco por emprender Linda Rottenberg,
2016-01-29 Si las personas no te dicen que tus ideas son locas, no estás pensando en grande.
Bestseller de The New York Times. Por Linda Rottenberg, cofundadora y CEO de Endeavo Loco por
emprender combina historias inspiradoras, investigación original y consejos prácticos para crear un
plan de acción de negocios y crecer ¡a lo grande! Hoy en día, tomar riesgos no es sólo para los que
han dejado la escuela en busca de algo más grande. Ya sea que trabajes en una multinacional, en
una ONG o que seas padre o madre de tiempo completo, todo el mundo necesita pensar y actuar
como un emprendedor. Es necesario ser ágiles, adaptables, atrevidos -incluso un poco locos- si no
queremos rezagarnos. Pero, ¿cómo tomar riesgos inteligentes sin arriesgarlo todo? Con más de dos
décadas de experiencia, Linda Rottenberg te revela las múltiples estrategias que ha desarrollado
como CEO y cofundadora de Endeavor -una organización líder en el mundo y sin fines de lucro que
apoya a emprendedores que han tenido un rápido crecimiento-, incluyendo el tan codiciado
Endeavor 8 (el conjunto de las mejores prácticas, las lecciones clave y aquellos momentos de alto
impacto que cambiarán el rumbo de tu empresa). Loco por emprender profundiza en el trabajo de
emprendedores icónicos como Walt Disney y Estée Lauder, y revela cómo las compañías MTV,
General Electric y Burberry lograron el éxito al romper con las normas establecidas e implementar
una mentalidad de emprendedor. Linda Rottenberg afirma: Todos los días conozco personas con un
sueño. Tal vez eres mesero y fantaseas con abrir tu propia cafetería; tal vez decidiste no ir a la
universidad y anhelas empezar tu propia línea de diseño; quizá estás sentado en tu cubículo
haciendo una lluvia de ideas sobre cómo mejorar tu empresa. Tienes un sueño pero no sabes cómo
hacerlo realidad. O quizá ya has puesto en marcha tu sueño pero no sabes cómo llevarlo al siguiente
nivel. Este libro te enseñará el camino.
  100 great businesses and the minds behind them: Why Do People Queue for Brunch?
Felicity Lewis, 2024-12-03 Does handwriting still matter? What are rogue waves? What do our teeth
reveal about us? A compelling compendium of astonishing facts and occasional weirdness for curious
minds. 'For anyone who has ever wondered ... just about anything! This is the book for you' Adam
Spencer What's the meaning of a bee's waggle dance? Who thought budgie smugglers into being?
And why is cancer so damn hard to cure? In these lively and surprising Explainers, writers from
Australia's leading mastheads reveal the mysterious workings of the world, from outer space and the
deep sea to our own backyards. Navigate life's quirks and curiosities with journalists from these
newsrooms—across health, science, culture and human behaviour—as they ask some of the deeper
questions in life. Does handwriting still matter? What are rogue waves? And how do you make the
right decisions? A compelling companion for the curious reader. Felicity Lewis is the national
Explainer editor at The Age and The Sydney Morning Herald.
  100 great businesses and the minds behind them: Family Village Tribe Mandy Johnson,
2005 Flight Centre Ltd is an anomaly in the business world - a modern-day organisation with an
underlying corporate structure that comes from the Stone Age A billion dollar company started by
23-year-old vets with no business experience. How did they, lead by the maverick genius of Graham



Turner, make it work? Flight Centre started out as a double decker tour company conceived in a
Munich beer hall in 1973. Their unconventional approach to business was carried through into the
new Flight Centre operation which started in Australia in 1982. The company changed the face of
the Australian travel industry. They were ostracised, investigated and even received death threats
for their audacity. From the CEO who served clients dressed in a garbage bag, to the manager who
invested his shop profits in red beans on the futures market, Flight Centre pioneers paint a picture
of tiny, make-shift offices, a mongrel dog approach to sales, and a business that emphasised fun
rather than formality. Turner structured the company into 'families', 'villages' and 'tribes'. Rather
than trying to force people to fit the company's mould, people could now work in their preferred
environment within the larger organization. They created a unique system of remuneration that
provides incentives based on outcomes. From the maintenance employee whose pay is based on
shop refurbishment, to the in-house financial adviser who is paid on how much he increased
someone's personal wealth. The year 2000 saw the company's biggest one-off business blow-out - a
new, interactive, state-of-the-art website. Then September 11, 2001, was the first blow in the
ongoing conflicts that would change the very face of travel. As a result Flight Centre went back to
basics, acquired and built more businesses in China, India and the USA. In 2005 the company has
been confronted by the ACCC, and survived, faced profit downgrades and share price crashes. But in
the words of the indomitable Graham Turner Many people look at Flight Centre and talk about how
big we are. They talk about our shop numbers, our acquisitions, and our overseas operations. As far
as we're concerned we've come a long way. We've still got a long way to go. Our story is only just
beginning.
  100 great businesses and the minds behind them: The Greatest Business Minds of the
Decade Firdouz Hameed, 2024-07-17 Dive into the extraordinary lives and transformative journeys
of twenty visionary entrepreneurs who have redefined success in 'The Greatest Business Minds of
the Decade.' From tech innovators revolutionizing industries to sustainability pioneers reshaping
environmental stewardship, this book offers a compelling narrative of resilience, innovation, and
leadership. Through intimate interviews and deep insights, discover how these trailblazers navigated
challenges, seized opportunities, and left an indelible mark on their fields. Their stories inspire,
educate, and illuminate the path to entrepreneurial greatness, urging readers to embrace
innovation, pursue audacious goals, and shape a future where business drives positive global
change.
  100 great businesses and the minds behind them: Indian Financing Act of 1973 United
States. Congress. House Interior and Insular Affairs Comm, 1974
  100 great businesses and the minds behind them: The African American Entrepreneur W.
Sherman Rogers, 2019-10-25 This second edition provides both a history of black entrepreneurship
in America throughout all periods of American history and a roadmap that explains the steps that
prospective entrepreneurs must take to achieve success in business. This second edition of The
African American Entrepreneur explores the lower economic status of black Americans in light of
America's legacy of slavery, segregation, and rampant discrimination against black Americans. The
book examines the legal, historical, sociological, economic, and political factors that together help to
explain the economic condition of black people in America, from their arrival in America to the
present. In the process, it spotlights the many amazing breakthroughs made by black entrepreneurs
even before the Civil War and Emancipation. Part One explores the history of African American
entrepreneurs from slavery to the present; Part Two provides a primer and roadmap to success for
aspiring entrepreneurs.
  100 great businesses and the minds behind them: The Rotarian , 2002-02 Established in
1911, The Rotarian is the official magazine of Rotary International and is circulated worldwide. Each
issue contains feature articles, columns, and departments about, or of interest to, Rotarians.
Seventeen Nobel Prize winners and 19 Pulitzer Prize winners – from Mahatma Ghandi to Kurt
Vonnegut Jr. – have written for the magazine.
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