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Doing Business in the Middle East: Navigating Opportunities and Challenges

Doing business in the Middle East presents a unique blend of opportunities,
cultural richness, and dynamic markets that can be both exciting and
challenging for entrepreneurs and companies alike. This region, known for its
strategic geographic location bridging East and West, boasts rapidly growing
economies, burgeoning consumer markets, and significant investments in
infrastructure and technology. However, understanding the cultural nuances,
legal frameworks, and economic landscapes is crucial to thriving in this
diverse and complex environment.

Understanding the Economic Landscape of the
Middle East

The Middle East is far from a monolithic market; it comprises a variety of
countries each with its distinct economic drivers. While oil and gas remain
dominant sectors in countries like Saudi Arabia, the UAE, and Kuwait, many
nations are aggressively diversifying their economies. For instance, the UAE
has become a global hub for finance, tourism, and logistics, while Qatar is
investing heavily in sports and education ahead of global events like the
FIFA World Cup.

The economic diversification strategies adopted by many Middle Eastern
countries create fertile ground for businesses in technology, renewable
energy, healthcare, and education sectors. Recognizing these trends can help
companies identify where their products or services might fit best.

Key Economic Drivers and Growth Sectors

- **Energy Sector**: Despite diversification, oil and gas still fuel many
economies, making energy-related services and technologies highly relevant.
- **Tourism and Hospitality**: Countries like the UAE and Oman have developed
world-class tourism infrastructure attracting millions of visitors annually.
- **Technology and Innovation**: Smart cities, fintech, and digital
transformation initiatives are gaining momentum, especially in hubs like
Dubai and Riyadh.
- **Healthcare and Education**: Growing populations and government investment
open doors for private sector participation.

Cultural Considerations When Doing Business in
the Middle East

One of the most critical aspects of doing business in the Middle East is
understanding and respecting local culture and business etiquette. The
region’s cultural fabric is woven with traditions influenced by religion,
history, and social norms, which can significantly impact business
interactions.



Building Relationships and Trust

Unlike Western business practices that often emphasize speed and efficiency,
Middle Eastern business culture prioritizes relationships and trust. Meetings
may start with extended personal conversations, and decision-making can take
longer as consensus-building is important.

Communication Styles

Communication tends to be indirect and high-context; people often convey
meaning through tone, gestures, and context rather than explicit words. Being
patient, attentive, and respectful is key to effective communication.

Business Etiquette Tips

Greetings: A warm handshake accompanied by a slight nod or bow is
common, though some Muslim women may prefer not to shake hands with men.

Dress Code: Conservative and formal attire is advisable, especially in
more traditional countries.

Meetings: Avoid rushing; punctuality is valued, but flexibility is often
practiced.

Gifts and Hospitality: Small gifts and accepting invitations to meals
can strengthen relationships.

Navigating Legal and Regulatory Frameworks

Doing business in the Middle East also means navigating diverse legal
environments. Each country has its regulatory nuances, especially regarding
foreign ownership, licensing, and labor laws.

Foreign Ownership Rules

Historically, many Middle Eastern countries required foreign investors to
partner with local sponsors, often holding majority stakes. However, reforms
in places like the UAE and Saudi Arabia now allow 100% foreign ownership in
many sectors, opening more direct investment opportunities.

Understanding Free Zones and Economic Cities

Several countries have established free zones or economic cities offering tax
incentives, streamlined business setup processes, and full foreign ownership.
These zones are attractive for startups and international companies aiming to



establish regional hubs.

Compliance and Due Diligence

Adhering to anti-corruption laws, complying with labor regulations, and
understanding contract enforcement mechanisms are vital. Engaging local legal
expertise can help navigate these complexities effectively.

Practical Tips for Successful Business Ventures
in the Middle East

Entering the Middle Eastern market requires a strategic approach combining
cultural respect, market knowledge, and adaptability.

Conduct Thorough Market Research: Understand local consumer preferences,
competitors, and market gaps.

Leverage Local Partnerships: Collaborating with trusted local entities
can provide market insights and ease regulatory hurdles.

Invest in Relationship Building: Regular visits, personal interactions,
and long-term commitment pay off.

Stay Updated on Regulatory Changes: Policies evolve rapidly; staying
informed helps mitigate risks.

Be Patient and Persistent: Business deals may take time; patience is a
valuable asset.

Emerging Trends Shaping Business in the Middle
East

The Middle East is undergoing transformational changes that will influence
future business opportunities.

Focus on Sustainability and Green Economy

With climate change concerns rising, governments are investing in renewable
energy projects, such as solar and wind power, creating avenues for green
technology firms.

Digital Transformation and Smart Cities

Smart city initiatives in Dubai, NEOM in Saudi Arabia, and similar projects



emphasize IoT, AI, and 5G technologies, inviting tech companies to
participate in shaping the future urban landscape.

Growth of E-commerce

The pandemic accelerated online shopping trends, with the Middle East’s young
and tech-savvy population driving demand for e-commerce platforms, digital
payments, and last-mile delivery solutions.

Women’s Increasing Role in Business

Enhanced focus on empowering women entrepreneurs and professionals is
gradually changing the business dynamics, opening new market segments and
leadership opportunities.

Exploring business prospects in the Middle East is a journey filled with
potential and learning. By immersing oneself in the local culture,
understanding the economic pulse, and adapting to dynamic regulations,
companies can unlock significant growth and build lasting partnerships in
this vibrant region.

Frequently Asked Questions

What are the key cultural considerations when doing
business in the Middle East?

Understanding the importance of personal relationships, respecting local
customs and traditions, and being aware of religious practices such as prayer
times and Ramadan are crucial when doing business in the Middle East.

Which countries in the Middle East are most
attractive for foreign investment?

The United Arab Emirates, Saudi Arabia, and Qatar are among the most
attractive countries for foreign investment due to their strong economies,
business-friendly reforms, and strategic locations.

How important is networking in Middle Eastern
business culture?

Networking is extremely important in the Middle East; building trust and
long-term relationships often precedes formal business dealings, so investing
time in face-to-face meetings is essential.

What legal structures are commonly used for foreign
businesses in the Middle East?

Common legal structures include Free Zone entities, Limited Liability
Companies (LLCs), and Branch Offices, with Free Zones offering benefits like



100% foreign ownership and tax exemptions in many Middle Eastern countries.

How does the concept of time affect business meetings
in the Middle East?

Business meetings may start later than scheduled, and a more flexible
approach to time is common; patience and adaptability are important for
successful interactions.

What role does Islamic finance play in Middle Eastern
business transactions?

Islamic finance, which complies with Sharia law prohibiting interest, plays a
significant role, with many businesses utilizing Islamic banking products and
financial instruments for transactions and investments.

What are the challenges foreign businesses face when
entering the Middle Eastern market?

Challenges include navigating complex regulatory environments, understanding
local market dynamics, cultural differences, and sometimes bureaucratic
hurdles; partnering with local businesses can help mitigate these issues.

Additional Resources
Doing Business in the Middle East: Navigating Opportunities and Challenges

Doing business in the middle east presents a unique blend of opportunities
and challenges shaped by the region’s diverse economic landscapes, cultural
intricacies, and evolving regulatory frameworks. As one of the world’s
fastest-growing economic hubs, the Middle East has emerged as a critical
destination for international investors, entrepreneurs, and multinational
corporations seeking to expand their footprint. However, succeeding in this
dynamic environment requires a nuanced understanding of its geopolitical
context, business etiquette, and sector-specific trends.

Economic Landscape and Growth Drivers

The Middle East is not a monolithic market; rather, it consists of countries
with varying levels of economic diversification, wealth, and strategic
priorities. Gulf Cooperation Council (GCC) countries such as the United Arab
Emirates (UAE), Saudi Arabia, Qatar, Bahrain, Kuwait, and Oman dominate the
region’s economic activity, largely due to their oil and gas reserves.
Nonetheless, these nations are actively pursuing diversification strategies,
focusing on sectors like tourism, finance, technology, and renewable energy.

Saudi Arabia’s Vision 2030 is a prime example of this shift, aiming to reduce
dependence on hydrocarbons and stimulate private sector growth. Similarly,
the UAE has established itself as a global trade, logistics, and tourism hub,
with free zones and business-friendly policies attracting foreign direct
investment (FDI). Other countries like Egypt and Jordan offer large consumer
markets and skilled labor pools, albeit with different regulatory challenges.



Key Sectors for Investment

Energy and Renewables: Despite the dominance of oil and gas, renewable
energy projects, particularly solar and wind, are gaining momentum,
supported by government incentives.

Technology and Innovation: With burgeoning startup ecosystems in cities
like Dubai and Tel Aviv, technology-driven enterprises have ample growth
potential.

Real Estate and Infrastructure: Urbanization and mega-projects in Saudi
Arabia and the UAE provide substantial opportunities in construction and
property development.

Financial Services: The Middle East is witnessing a surge in fintech and
Islamic finance, sectors that are reshaping traditional banking
landscapes.

Tourism and Hospitality: Investments in cultural tourism, luxury hotels,
and entertainment venues are accelerating, supported by relaxed visa
policies.

Regulatory Environment and Business Setup

Understanding the regulatory environment is critical when considering doing
business in the Middle East. Each country has its own legal and commercial
frameworks, which can be complex and subject to rapid change. The region has
made significant strides towards easing business regulations, ranking higher
in the World Bank’s Ease of Doing Business index than in previous decades.

Company Formation and Ownership Structures

A key consideration is the legal structure of the business. Many Middle
Eastern countries historically required foreign investors to partner with
local entities, often mandating a majority local ownership. However, recent
reforms in the UAE and Saudi Arabia have introduced 100% foreign ownership in
specific sectors and free zones, enhancing investor appeal.

Licensing and Compliance

Obtaining the appropriate licenses can be an intricate process involving
multiple government departments. Compliance with labor laws, taxation
requirements, and sector-specific regulations must be meticulously managed.
For example, the introduction of Value Added Tax (VAT) in GCC countries has
added a new layer of fiscal responsibility for businesses operating in the
region.



Cultural Nuances and Business Etiquette

Business culture in the Middle East is deeply influenced by tradition,
religion, and social norms. Building trust and relationships is often more
important than formal agreements initially. Personal connections and face-to-
face meetings are customary before engaging in contractual discussions.

Communication and Negotiation

Indirect communication is common, and sensitivity to hierarchical structures
is essential. Patience and respect during negotiations can lead to more
fruitful partnerships. Understanding Islamic practices, such as prayer times
and holidays, helps in scheduling and demonstrating cultural awareness.

Workforce Diversity and Labor Considerations

Many Middle Eastern countries rely heavily on expatriate labor, which creates
a diverse workforce environment. However, labor laws vary significantly,
affecting recruitment, termination, and employee rights. Saudization and
Emiratization policies, which prioritize local employment, can impact hiring
strategies and require compliance.

Geopolitical Factors and Risk Management

The Middle East’s geopolitical landscape can influence business operations.
Political stability, security concerns, and regional conflicts must be
carefully assessed. While countries like the UAE and Qatar offer relatively
stable environments, others may present higher risks.

Trade Relations and Economic Partnerships

Free trade agreements and economic partnerships within the region and with
global powers shape market access and tariffs. The Gulf Cooperation Council
facilitates economic cooperation among its members, while bilateral
agreements with countries in Asia, Europe, and Africa create broader
opportunities for export-oriented businesses.

Technological Advancements and Digital
Transformation

Digital transformation is rapidly reshaping the Middle East’s business
environment. Governments are investing heavily in smart city initiatives, e-
government services, and digital infrastructure.



Adoption of Emerging Technologies

Artificial intelligence, blockchain, and Internet of Things (IoT)
technologies are becoming integral in sectors such as finance, healthcare,
and logistics. Businesses that adapt to these technological trends stand to
gain a competitive edge.

Challenges in Cybersecurity

With increased digitalization comes heightened cybersecurity risks. Companies
must prioritize data protection and compliance with emerging regulations on
data privacy within the region.

Practical Tips for Foreign Investors

Conduct Thorough Market Research: Understand country-specific dynamics,
consumer behavior, and competitor landscapes.

Engage Local Partners: Collaborate with trusted local entities to
navigate legal and cultural complexities.

Stay Informed on Regulatory Changes: Monitor updates to laws, especially
those related to foreign ownership, taxation, and labor.

Adapt to Cultural Norms: Invest time in building relationships and
respecting local customs.

Leverage Free Zones: Utilize free trade zones for benefits like tax
exemptions and simplified business setup procedures.

Plan for Long-Term Commitment: Success often requires patience and
sustained engagement rather than quick wins.

Doing business in the Middle East is an evolving venture shaped by a complex
interplay of economic ambitions, regulatory reforms, and cultural traditions.
For companies willing to invest in understanding this multifaceted
environment, the region offers significant potential for growth and
innovation. As the Middle East continues its transformation into a
diversified and knowledge-based economy, staying agile and informed will
remain essential for capitalizing on emerging opportunities.

Doing Business In The Middle East

  doing business in the middle east: Doing Business in the Middle East Pete W. Moore,
2004-10-14 Is business the solution to the problems of the Middle East? Some economists and
policymakers argue that unleashing the Arab private sector is the key to sustainable growth and
more liberal politics. Pete Moore's book is the first to examine relations between state authority and

https://www.americancontractorsorganization.org/archive-th-170/doing-business-in-the-middle-east.pdf


elite business representation in the region. By analysing the Kuwait and Jordan cases, he considers
why organised business in Kuwait has been able to coordinate policy reform with state officials,
while their Jordanian counterparts have generally failed. The author concludes that unleashing the
private sector alone is insufficient to change current political and economic arrangements, and that
successful economic adjustment requires successful political adjustment.
  doing business in the middle east: Doing Business in the Middle East Pawan Budhwar, Vijay
Pereira, 2023-05-04 The Middle East has for a long time been at the centre of global trade as well as
political interest. Demographic and social change shifts in global economic power, rapid
urbanisation, climate change and resource scarcity, and significant technological development make
this region both complex and hugely important. Doing Business in the Middle East highlights both
the opportunities and constraints confronting foreign investors in the region and proposes strategies
on how best to overcome them. The book explores the existing and emerging political and legal
frameworks, sociocultural patterns, national infrastructures, regulatory environment, conflict
resolution and how to negotiate in the Middle East. It also provides useful insights into how to
approach advertising and marketing, promotion and distribution, and also at the strategies for
investing in the region and appropriate modes of entry. With a number of features such as case
studies, examples of effective and ineffective practices, clear takeaways, and a note on a future
agenda on each given topic, this book is highly practical. Based on robust research, this
comprehensive guide to doing business in the Middle East is an ideal reference tool for potential
foreign investors, those who are already doing business or intend to do so in the region, and for a
range of business and policy decision-makers. The book is also suitable for students and researchers
in the fields of international management and business, international and strategic HRM,
cross-cultural management, and business communication.
  doing business in the middle east: Doing Business in the Middle East Donna Marsh,
2015-05-11 This new and updated book is necessary reading for all professionals working in the
Middle East and North Africa, it includes: - The practical impact of Islam on business - Safety and
security in the region - Business etiquette - Political and social do's and don'ts The practicalities of
doing business in the MEA region are covered in detail, from the initial visit to establishing
productive working relationships, including opening an office in the region. It also focuses on issues
of particular importance to all businesswomen, and for men who might be working with Arab and
Muslim women.
  doing business in the middle east: Entrepreneurship Ecosystem in the Middle East and North
Africa (MENA) Nezameddin Faghih, Mohammad Reza Zali, 2018-06-12 This contributed volume
explores and reveals the dynamics, strengths and weaknesses, trends and implications of
entrepreneurship in the Middle East and North Africa (MENA) region. Presenting papers by
respected experts in the field, it shares essential insights on the status quo of entrepreneurship and
the opportunities and threats it faces in the MENA region. Topics range from development of
entrepreneurial universities to international entrepreneurship, as well as emergent topics such as
green entrepreneurship, sustainable entrepreneurship and youth entrepreneurship.
  doing business in the middle east: Working in the Middle East Amanda M. Riggs, 2016-07-18
Presenting the firsthand account of an American woman working several jobs in Egypt over a
four-year period, this book analyzes the cross-cultural business environment between the United
States and the Middle East and North Africa. It provides recommendations to enable anyone—male
or female—to successfully navigate commercial activities in the region. As the American workforce
evolves and more women seek leadership roles in business, a growing number of women—and
men—are seeking international business experiences to advance their careers and set themselves
apart from their competition. Conducting business in the Middle East and North Africa (MENA
region) requires an in-depth understanding of the Arab mindset and cultural standards of that
region. Authored by one of few women who have pioneered working in the region, this book delves
deeply into business culture in the Middle East and North Africa and addresses how women in
particular can be successful, especially Western women whose business culture is different, offering



insights that will help deepen one's ability to function in business across the MENA region as well as
throughout the world. Readers will learn the truth about living in the Middle East and North Africa
and what a Western woman will likely face, from cultural customs, business practices, and
socio-economic challenges that exist in these emerging markets to the realities of potential sexual
harassment to the lack of rule of law. The book describes aspects of the crosscultural experience,
such as the importance of the collectivist mentality in the office and the role of maintaining one's
honor not only in business relationships but also in MENA culture in general. It also explains the
four main elements of international business negotiations and identifies the reasons that more
American women should consider working internationally, particularly in the Middle East and North
Africa, but also in other collectivist cultures, namely in Asia, Africa, and Latin America. The author
illustrates the unique cultural context in the Middle East and North Africa for Westerners and
supplies a breadth of recommendations and insights that will serve anyone—male or
female—seeking to successfully navigate business in the region.
  doing business in the middle east: Legal Aspects of Doing Business in the Middle East D. Ed
Campbell, 1983
  doing business in the middle east: Doing Business in the Middle East Pawan S. Budhwar,
Vijay Pereira, 2023 The Middle East has for a long time been at the centre of global trade as well as
political interest. Demographic and social change shifts in global economic power, rapid
urbanisation, climate change and resource scarcity, and significant technological development make
this region both complex and hugely important. Doing Business in the Middle East highlights both
the opportunities and constraints confronting foreign investors in the region and proposes strategies
on how best to overcome them. The book explores the existing and emerging political and legal
frameworks, socio-cultural patterns, national infrastructures, regulatory environment, conflict
resolution and how to negotiate in the Middle East. It also provides useful insight into how to
approach advertising and marketing, promotion and distribution, and also at the strategies for
investing in the region and appropriate modes of entry. With a number of features such as case
studies, examples of effective and ineffective practices, clear take-aways, and a note on a future
agenda on each given topic, this book is highly practical. Based on robust research, this
comprehensive guide to doing business in the Middle East is an ideal reference tool for potential
foreign investors, those who are already doing business or intend to do so in the region, and for a
range of business and policy decisionmakers. The book is also suitable for students and researchers
in the fields of international management and business, international and strategic HRM,
cross-cultural management and business communication--
  doing business in the middle east: International Business in the Middle East Erdener Kaynak,
2015-10-16 No detailed description available for International Business in the Middle East.
  doing business in the middle east: Legal Aspects of Doing Business in the Middle East 2009 ,
2009 2009 Edition - Legal Aspects of Doing Business in the Middle East 2009, with nearly 400 pages,
provides a survey of the requirements for doing business and investing in the Middle East. The
reports are prepared by local business practitioners and offer practical insights into issues relating
to selection of form for doing business, incentives, taxation, labor and employment, liabilities, and
dispute resolution. The publication is replaced by an updated volume annually. Purchase of print
version includes 24/7 online access. A 10% discount applies to a subscription for next year's update.
A 25% discount applies to a subscription for three years of updates. Discounts are applied after
purchase by rebate from publisher.
  doing business in the middle east: International Business In The Middle East Ashok Kapoor,
2019-04-11 This book, designed for academic and business communities, discusses the dimensions of
business development in the Middle East. It identifies distinguishing features, calls for attention to
the human resources needs of an operation and the special requirements of host governments.
  doing business in the middle east: Legal Aspects of Doing Business in the Middle East
Christian, Editor Campbell, 2005-07 Legal Aspects of Doing Business in the Middle East 2006, with
nearly 400 pages, provides a survey of the requirements for doing business and investing in the



Middle East. The reports are prepared by local business practitioners and offer practical insights
into issues relating to selection of form for doing business, incentives, taxation, labor and
employment, liabilities, and dispute resolution. The publication is replaced by an updated volume
annually. Purchase of print version includes CD version and 24/7 online access. A 10% discount
applies to a subscription for next year's update. A 25% discount applies to a subscription for three
years of updates. Discounts are applied after purchase by rebate from publisher.
  doing business in the middle east: Routledge Handbook on Business and Management
in the Middle East Yusuf Sidani, 2024-07-31 This Handbook provides thorough insights into crucial
topics that have attracted scholarly and practitioner interest in business and management in the
Middle Eastern region. The chapters of this Handbook open the window on the key areas of
discussion in the field over the past few decades, including organizational behavior, leadership,
business culture, business ethics, human resources, business strategy, entrepreneurship, finance,
and accounting. It starts with identifying five key themes emerging from the variety of topics,
locations, and questions addressed by the various authors who contributed to this volume. The
remaining 30 chapters tackle various topics of interest to the research and the practitioner:
institutional contexts for doing business in the region; issues of leadership, ethics, and
organizational behavior; the role of women in leadership and some of the obstacles facing aspirant
women leaders; people management and human resources issues in the Middle East; marketing in
the Middle East; and strategy and entrepreneurship in the Middle East. The book closes with a
reflection on management research in non-Western societies and describes some methodological
challenges and propositions. The Handbook is designed for academics, students, and practitioners
covering areas of relevance across business activities, functions, and locations in the Middle East. It
is to be used as a reference for scholars doing business research or teaching and for practitioners
involved in business activities in the region.
  doing business in the middle east: Doing Business 2013 World Bank, 2012-10-22 Tenth in a
series of annual reports comparing business regulations in 185 economies, Doing Business 2013
measures regulations affecting 11 areas of everyday business activity around the world.
  doing business in the middle east: Doing Business In The New Iraq Donna Marsh,
2012-11-06 Iraq, with its educated, sophisticated and relatively wealthy population, has been
effectively off limits to most outsiders for the past 30 years. However, with the scaling down of
violent activity and the establishment of a new, albeit fragile government, many multinational
companies are giving serious consideration to setting up a presence in this market. This book
provides cultural and business intelligence for all organisations who are considering doing business
in Iraq. All of the practical issues of working in this exciting yet challenging environment are
addressed, from safety issues to establishing reliable business partners, and including thoughts
about the future. It includes: - A brief overview of Iraq - geography, demographics, structure,
economy,weather - Religious demographics in Iraq, and their effect on business and other
practicalities - Travelling to Iraq - practical and regional considerations - How to communicate
effectively in Iraq - Getting down to business and achieving business goals - The impact of
globalisation in Iraq and throughout the greater Middle East
  doing business in the middle east: The Middle East Unveiled Donna Marsh, 2011-06-01 Why
did Mr Abdul Rahman Hassan seem uncomfortable when I asked him if his Christian name was
Abdul?A Many organisations new to the Middle East become very successful; many more struggle,
and some will fail altogether. Often, the difference between a successful organisation and one that
fails is that organisation's level of cultural intelligence. Cultural intelligence has never been more
important as businesses globalise, especially in parts of the world that are very different to markets
in the West. Cultural and social mistakes can cost businesses dearly. Learning how to do business in
the Middle East without causing offence is crucial. This book provides cultural and practical
business intelligence for all Western business people working throughout the Middle East. It also
focuses on issues specifically important to Western businesswomen, as well as for men who might be
working with Arab and Muslim women. It can make the difference between success and failure for



the reader and his or her organisation.
  doing business in the middle east: Doing Business with Saudi Arabia Anthony Shoult,
2006 This third edition of Doing Business with Saudi Arabia is the definitive English language guide
to business practice and commercial opportunity in the Kingdom, the largest economy in the Middle
East. This authoritative guide provides an up-to-date appraisal of the current economic and
investment climate, a review of market potential in the key sectors, and unique âbest practiceâ
advice on all aspects of commercial engagement with Saudi Arabia. Also included are detailed
regional and sectoral profiles.
  doing business in the middle east: Entrepreneurship and Business Innovation in the
Middle East Zgheib, Philippe W., 2017-01-10 In the modern globalized business world,
entrepreneurial success can be more difficult to achieve. Innovativeness, effective decision-making,
and a drive for success are just a few factors influencing entrepreneurial behavior. Entrepreneurship
and Business Innovation in the Middle East is a comprehensive reference source for the latest
scholarly material on the analysis of entrepreneurial activities in the framework of cultural diversity.
Highlighting crucial perspectives and topics in business contexts, such as job satisfaction,
intrapreneurship, and corporate governance, this book is ideally designed for academics,
professionals, practitioners, and students interested in business enterprises in the Arab culture.
  doing business in the middle east: The Environment for Women's Entrepreneurship in the
Middle East and North Africa Nadereh Chamlou, Leora Klapper, Silvia Muzi, 2008 The commonly
held perception is that businesses owned by women in the Middle East and North Africa are small
and informal, that they're less sophisticated, and that they're huddled in low-value-added sectors. In
fact, as The Environment for Women's Entrepreneurship in the Middle East and North Africa shows,
there is very little difference between mail- and female-owned firms. Female-owned firms in the
region are as well-established, productive, technologically savvy, and connected to global markets as
male-owned firms. Although there are many similar characteristics and performance levels between
male- and female-owned firms in the region, the book notes that women's entrepreneurship isn't
reaching its potential, despite an investment climate that is much less gendered than suspected.
With a significant increase in women's education level-in 11 out of 18 countries in the region women
outnumber men in universities-and the strong economic rights women have in Islam, women's
entrepreneurship can become a far greater engine for growth and diversification than expected in
the past. This potential needs to be exploited vigorously. Reforming the investment climate to
benefit all players is one important action. The second would be to remove or mitigate hurdles to
their economic and social empowerment.
  doing business in the middle east: Doing Business 2008 World Bank, 2007-09-26 Regulations
affecting 10 areas of everyday business are measured: starting a business, dealing with licenses,
employing workers, registering property, getting credit, protecting investors, paying taxes, trading
across borders, enforcing contracts, and closing a business. 'Doing Business 2008' updates all 10
sets of indicators, ranks countries on their overall ease of doing business, and analyzes reforms to
business regulation - identifying which countries are improving their business environment the most
and which ones slipped. The indicators are used to analyze economic outcomes and identify what
reforms have worked, where and why. 'Doing Business 2008' focuses on how complex business
regulations dampen investment, growth and job creation in all businesses, and especially
opportunities for women entrepreneurs.
  doing business in the middle east: The Emerging Markets of the Middle East Tim J.
Rogmans, 2012-09-01 Over the next decade, the economies of the Middle East will continue to be
characterized by rapid growth, political turmoil, and increasing competitive intensity. International
investors have the choice either to ignore the region all together and bypass business opportunities
with great potential or to make a careful assessment of which countries to enter and how to enter
them successfully. This book is the first of its kind to include the information, insights, and
frameworks that are required to develop entry and growth strategies for the Middle East in the new
turbulent environment following the global economic crisis and the Arab Spring. The first part of



this book provides an in-depth analysis of the major developments that determine the business
environment of different countries in the region, including a discussion of major social and economic
developments, the impact of the rise in multinational companies from the Middle East, and the role
played by institutions and political risk. The second part deals with each of the major decisions that
a company planning to grow in the region needs to make: Which countries to enter? What is the
right entry mode and ownership structure? How to choose between a greenfield operation and an
acquisition? This book concludes with valuable and practical advice on the process of setting up
operations in the Middle East.
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