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Social Media for Strategic Communication: Unlocking the Power of Digital Dialogue

social media for strategic communication has transformed the way organizations, brands, and
individuals engage with their audiences. Gone are the days when communication was a one-way
street, dominated by press releases and broadcast messaging. Today, platforms like Facebook,
Twitter, LinkedIn, Instagram, and emerging channels offer unparalleled opportunities to craft
targeted narratives, shape public perception, and foster meaningful relationships. Understanding
how to harness social media effectively is no longer optional; it's an essential component of any
modern communication strategy.

Why Social Media Matters in Strategic Communication

In the digital era, social media is far more than just a space for personal interaction—it’s a dynamic
tool for strategic communication that can influence public opinion, build brand loyalty, and drive
action. The immediacy and reach of social media allow communicators to connect with diverse
audiences in real time, making it an indispensable asset for campaigns, crisis management, and
ongoing engagement.

One of the key advantages of social media platforms is their ability to deliver tailored content to
specific segments of the audience. Whether you’re targeting millennials on Instagram or business
professionals on LinkedIn, social media channels provide powerful targeting capabilities backed by
sophisticated data analytics. This means strategies can be refined continuously, maximizing impact
and optimizing resources.

The Role of Authenticity and Transparency

In strategic communication, authenticity isn't just a buzzword—it’s a cornerstone. Social media
users crave genuine connections and can quickly spot disingenuous messaging. Transparent
communication builds trust, which is critical for reputation management and long-term success.

For example, when organizations openly address challenges or admit mistakes on social media, they
often earn more respect than by trying to hide issues. This openness humanizes brands and fosters a
sense of community, turning followers into advocates.

Integrating Social Media into Communication
Strategies

Using social media effectively requires more than just posting updates—it involves integrating these
platforms into a broader strategic framework. Here’s how you can approach this integration
thoughtfully:



Setting Clear Objectives

Before diving into content creation, it’s vital to define what you want to achieve through social
media. Objectives could include:

Increasing brand awareness

Driving website traffic

Generating leads or sales

Enhancing customer service

Managing a crisis situation

Having clear goals helps in selecting the appropriate platforms, crafting relevant messages, and
measuring success accurately.

Audience Analysis and Persona Development

Understanding who your audience is and what they care about is fundamental to strategic
communication. Social media analytics tools offer valuable insights into demographics, interests, and
behaviors. Creating detailed audience personas can guide content creation and ensure messaging
resonates effectively.

Content Strategy and Storytelling

Content remains king, but storytelling is the crown jewel. Social media’s fast-paced environment
demands content that grabs attention quickly while delivering meaningful narratives. Combining
visual elements like videos, infographics, and images with compelling stories can enhance
engagement and sharing.

A well-crafted content calendar aligned with strategic goals ensures consistency and relevance.
Incorporating user-generated content and interactive elements such as polls or live sessions can
further deepen audience engagement.

Measuring Impact and Refining Approaches

One of the greatest benefits of using social media for strategic communication is the ability to
measure outcomes in real time. Metrics such as reach, engagement, click-through rates, and
conversion rates provide valuable feedback loops for communicators.



Key Performance Indicators (KPIs) to Track

Depending on your objectives, relevant KPIs may include:

Impressions and Reach – to assess how many people saw your content

Engagement Rate – including likes, shares, comments, and retweets

Follower Growth – indicating expanding audience size

Conversion Rate – tracking actions taken like sign-ups or purchases

Sentiment Analysis – understanding public perception and mood

Using social listening tools can also alert communicators to emerging trends, potential crises, or
shifts in consumer attitudes, allowing for agile responses.

Continuous Improvement through Data-Driven Insights

Social media strategy should never be static. By reviewing analytics regularly, communicators can
identify what content works best, what times yield the highest engagement, and which messages
resonate with different audience segments. This iterative process helps in refining strategies for
greater effectiveness and efficiency.

Challenges and Considerations in Social Media
Communication

While the benefits are significant, social media for strategic communication comes with its own set
of challenges. Being aware of these can help in navigating the complex digital landscape more
effectively.

Managing Negative Feedback and Crises

Social media’s openness means that negative comments or misinformation can spread rapidly. A
well-prepared crisis communication plan that includes social media protocols is essential. Prompt,
empathetic, and transparent responses can mitigate damage and sometimes even strengthen
audience trust.



Balancing Automation and Human Touch

Automation tools like chatbots and scheduled posts save time but can risk making interactions feel
impersonal. Striking the right balance between automated efficiency and genuine human
engagement is key to maintaining authenticity.

Privacy and Ethical Concerns

With growing awareness of data privacy, communicators must ensure compliance with regulations
such as GDPR and respect user confidentiality. Ethical considerations extend to the accuracy of
information shared and the avoidance of manipulative tactics.

The Future of Social Media in Strategic Communication

As technology evolves, so will the ways social media is used for strategic communication. Emerging
trends like augmented reality (AR), artificial intelligence (AI), and short-form video content are
reshaping how messages are crafted and consumed.

Moreover, the rise of niche platforms and private communities signals a move toward more
personalized and intimate communication spaces. Staying ahead of these trends requires ongoing
learning and adaptability, but it also opens exciting new avenues for engagement.

In essence, social media for strategic communication is not just about broadcasting messages; it’s
about building relationships, fostering dialogue, and creating shared value. When approached
thoughtfully and strategically, social media becomes a powerful channel that amplifies voices, drives
meaningful connections, and supports organizational goals in ways never before possible.

Frequently Asked Questions

How can social media enhance strategic communication
efforts for businesses?
Social media allows businesses to reach a wider audience quickly, engage with customers in real-
time, and tailor messages to specific demographics, thereby enhancing the effectiveness of strategic
communication efforts.

What role does data analytics play in social media for strategic
communication?
Data analytics helps organizations track engagement, understand audience behavior, measure
campaign effectiveness, and refine messaging strategies to optimize social media communication
outcomes.



Which social media platforms are most effective for strategic
communication in 2024?
Platforms like LinkedIn, Twitter, Instagram, TikTok, and Facebook remain effective for strategic
communication, depending on the target audience and communication goals, with LinkedIn favored
for B2B and TikTok for younger demographics.

How can organizations manage crisis communication using
social media?
Organizations can use social media for rapid dissemination of accurate information, monitor public
sentiment, respond promptly to concerns, and maintain transparency to manage and mitigate crises
effectively.

What are the best practices for creating engaging content for
social media strategic communication?
Best practices include understanding the target audience, using storytelling techniques,
incorporating visuals and videos, maintaining consistency, and encouraging interaction to create
engaging content.

How does social media influence brand reputation in strategic
communication?
Social media shapes brand reputation by providing a platform for direct customer feedback, public
reviews, and viral content, making it essential for brands to actively manage their presence and
respond to both positive and negative interactions.

What ethical considerations should be taken into account in
social media strategic communication?
Ethical considerations include transparency, respecting privacy, avoiding misinformation, being
culturally sensitive, and ensuring honesty in messaging to build trust and credibility with audiences.

How can social media be integrated with other communication
channels for a cohesive strategic communication plan?
Social media can be integrated by aligning messaging across channels, using social media to amplify
other communications, coordinating timing of content releases, and leveraging insights from social
media to inform overall communication strategies.

Additional Resources
Social Media for Strategic Communication: Harnessing Digital Platforms for Organizational Success



social media for strategic communication has evolved into an indispensable asset for
organizations aiming to navigate the complex landscape of public engagement, brand management,
and stakeholder relations. In the contemporary digital era, the strategic utilization of social media
channels transcends mere marketing or casual interaction; it forms a core component of
comprehensive communication strategies designed to influence, inform, and engage diverse
audiences. This article explores the multifaceted role social media plays within strategic
communication frameworks, examining its capabilities, challenges, and best practices for
maximizing impact.

The Role of Social Media in Strategic Communication

Strategic communication involves the purposeful use of communication by an organization to fulfill
its mission. Social media platforms — including Facebook, Twitter, LinkedIn, Instagram, TikTok, and
emerging channels — provide a dynamic environment for implementing such strategies. Their real-
time connectivity, multimedia capabilities, and vast reach empower communicators to craft tailored
messages, monitor public sentiment, and foster two-way dialogues with stakeholders.

Unlike traditional communication channels, social media offers unparalleled opportunities for
audience segmentation and targeting. Organizations can leverage analytics tools embedded in these
platforms to gather insights about audience demographics, preferences, and behaviors. This
granular data facilitates more personalized messaging, enhancing relevance and engagement —
critical drivers in achieving communication objectives.

Integrating Social Media into Comprehensive Communication
Plans

The integration of social media for strategic communication requires careful alignment with
overarching organizational goals. It is not sufficient to treat social media as an isolated marketing
tool; rather, it must be embedded within the broader communication ecosystem, including public
relations, customer service, crisis communication, and internal messaging.

Key steps for integration include:

Defining clear objectives: Whether the goal is brand awareness, reputation management, or
community building, objectives must guide content creation and platform selection.

Audience identification: Understanding who the organization seeks to reach is essential for
selecting appropriate social media channels and tailoring messages.

Content strategy development: Crafting compelling, relevant content that resonates with
target audiences while reflecting organizational values.

Monitoring and evaluation: Employing social listening and analytics to assess campaign
effectiveness and adjust strategies in real time.



Advantages of Social Media for Strategic
Communication

The adoption of social media within strategic communication frameworks offers several distinct
advantages:

Enhanced Reach and Accessibility

Social media platforms boast billions of active users globally. This extensive reach enables
organizations to disseminate messages rapidly and widely, crossing geographic and socio-economic
boundaries. Furthermore, social media allows for 24/7 accessibility, ensuring that communication is
not confined to traditional office hours or physical locations.

Real-Time Interaction and Engagement

Unlike traditional media, social media facilitates immediate feedback and interaction. Organizations
can respond to inquiries, address concerns, and participate in conversations, fostering transparency
and trust. This immediacy is particularly valuable during crisis communication, where timely
responses can mitigate reputational damage.

Cost-Effectiveness

Compared to traditional advertising or public relations campaigns, social media initiatives often
require lower budgets while potentially delivering higher engagement rates. Paid promotions and
organic content can be strategically balanced to optimize reach without excessive expenditure.

Data-Driven Decision Making

Social media analytics provide actionable insights into audience behavior, content performance, and
emerging trends. These data points enable communicators to refine messaging strategies, allocate
resources effectively, and demonstrate return on investment (ROI) to stakeholders.

Challenges and Considerations

Despite its benefits, social media for strategic communication is not without challenges that
organizations must navigate thoughtfully.



Information Overload and Noise

The sheer volume of content on social platforms can dilute messages, making it difficult for
organizations to capture and retain audience attention. Crafting distinctive and high-quality content
is essential to stand out amid competing information.

Managing Negative Feedback and Crises

Social media’s openness means that organizations are vulnerable to criticism, misinformation, and
viral negative sentiments. Effective crisis communication protocols and rapid response teams are
necessary to manage such situations and preserve organizational reputation.

Platform Algorithm Changes

Social media platforms regularly update their algorithms, impacting content visibility and
engagement rates. Organizations must remain agile, continuously adapting strategies to maintain
effective reach.

Privacy and Ethical Concerns

Data privacy regulations such as GDPR and CCPA impose strict guidelines on how organizations
collect and use user data. Ethical communication practices must be prioritized to maintain
compliance and public trust.

Best Practices for Leveraging Social Media in Strategic
Communication

To harness social media effectively within strategic communication, organizations should adopt a
multifaceted approach encompassing content, engagement, and measurement.

Authenticity and Transparency

Audiences increasingly value authenticity. Communicators should strive for honest, transparent
messaging that reflects the organization’s true values and actions. This fosters credibility and long-
term loyalty.



Consistent Brand Voice and Messaging

Maintaining a consistent tone and visual identity across platforms reinforces brand recognition and
coherency in communication efforts.

Utilizing Multimedia Content

Incorporating video, infographics, live streams, and interactive elements can enhance message
retention and engagement. Different platforms favor different content types; understanding this is
key to optimizing impact.

Engaging Influencers and Advocates

Partnering with influencers or brand advocates can amplify reach and lend authenticity to
campaigns. Strategic collaborations should align with organizational values and target audiences.

Ongoing Monitoring and Adaptation

Employing social listening tools and performance metrics allows organizations to gauge public
sentiment, identify emerging issues, and refine strategies in near real-time.

Case Studies: Social Media in Action for Strategic
Communication

Several organizations have demonstrated exemplary use of social media to advance strategic
communication goals:

Nonprofit Advocacy: Organizations like Charity: Water leverage storytelling on platforms like
Instagram and Twitter to build emotional connections, driving donations and volunteer
engagement.

Corporate Reputation Management: Companies such as Starbucks utilize social media to
address customer feedback proactively and promote corporate social responsibility initiatives.

Government Communication: Agencies employ social media for public health messaging,
crisis alerts, and citizen engagement, showcasing the medium’s role in public service.

These examples illustrate how tailored social media strategies, grounded in clear objectives and
audience understanding, can yield measurable outcomes.



Social media’s role in strategic communication continues to expand as digital technologies evolve.
Organizations that integrate these platforms thoughtfully, balancing innovation with ethical
considerations and audience needs, position themselves to communicate more effectively in an
increasingly connected world.
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  social media for strategic communication: Social Media for Strategic Communication Karen
Freberg, 2021-06-30 Social Media for Strategic Communication: Creative Strategies and
Research-Based Applications Second Edition teaches students the skills and principles needed to use
social media in persuasive communication campaigns. This book combines cutting edge research
with practical, on-the-ground instruction to prepare students for the real-world challenges they’ll
face in the workplace. By focusing on strategic thinking and awareness, this book gives students the
tools they need to adapt what they learn to new platforms and technologies that may emerge in the
future. A broad focus on strategic communication – from PR, advertising, and marketing, to
non-profit advocacy—gives students a broad base of knowledge that will serve them wherever their
careers may lead. The Second Edition features new case studies and exercises and increased
coverage of diversity and inclusion issues and influencer marketing trends.
  social media for strategic communication: Social Media for Strategic Communication Karen
Freberg, 2018-07-13 Social Media for Strategic Communication: Creative Strategies and
Research-Based Applications, by Karen Freberg teaches you the skills and principles needed to use
social media in persuasive communication campaigns. The book combines cutting-edge research
with practical, on-the-ground instruction to prepare you for the real-world challenges you will face in
the workplace. The text addresses the influence of social media technologies, strategies, actions, and
the strategic mindset needed by social media professionals today. By focusing on strategic thinking
and awareness, it gives you the tools they need to adapt what you learn to new platforms and
technologies that may emerge in the future. A broad focus on strategic communication—from PR,
advertising, and marketing, to non-profit advocacy—gives you a broad base of knowledge that will
serve you wherever your career may lead.
  social media for strategic communication: Social Media for Strategic Communication
Karen Freberg, 2018-07-13 At last, a book that covers social media strategy in a practical, timely
way that will help guide our students as they transition to the professional world. —Gina Baleria,
San Francisco State University Social Media for Strategic Communication: Creative Strategies and
Research-Based Applications teaches students the skills and principles needed to use social media in
persuasive communication campaigns. The book combines cutting-edge research with practical,
on-the-ground instruction to prepare students for the real-world challenges they’ll face in the
workplace. The text addresses the influence of social media technologies, strategies, actions, and the
strategic mindset needed by social media professionals today. By focusing on strategic thinking and
awareness, it gives students the tools they need to adapt what they learn to new platforms and
technologies that may emerge in the future. A broad focus on strategic communication—from PR,
advertising, and marketing, to non-profit advocacy—gives students a broad base of knowledge that
will serve them wherever their careers may lead. Visit the author’s blog at
http://karenfreberg.com/blog/ to get tips for teaching the course, industry related news, & more! The
free, open-access Student Study site at study.sagepub.com/freberg features carefully selected video
links, flashcards, social media accounts to follow, and more! Instructors, sign in at
study.sagepub.com/freberg for additional resources!
  social media for strategic communication: Social Media for Strategic Communication Karen
June Freberg, 2021-09 Social Media for Strategic Communication: Creative Strategies and
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Research-Based Applications Second Edition teaches students the skills and principles needed to use
social media in persuasive communication campaigns. This book combines cutting edge research
with practical, on-the-ground instruction to prepare students for the real-world challenges they'll
face in the workplace. By focusing on strategic thinking and awareness, this book gives students the
tools they need to adapt what they learn to new platforms and technologies that may emerge in the
future. A broad focus on strategic communication - from PR, advertising, and marketing, to
non-profit advocacy-gives students a broad base of knowledge that will serve them wherever their
careers may lead. The Second Edition features new case studies and exercises and increased
coverage of diversity and inclusion issues and influencer marketing trends. Features and Benefits: A
Broad Focus on Strategic Communication reflects a larger, discipline-wide trend toward integrated
marketing communications An Emphasis on Strategies and Tactics gives students the skills they
need to be able to apply their knowledge across various platforms and on to new,
yet-to-be-be-developed technologies Profiles with Key Experts show students how social media is
used in real-world settings Chapter-Opening Case Studies emphasize how social media fits in to a
larger strategic communications campaign--
  social media for strategic communication: Social Media for Strategic Communication Karen
Freberg, 2025-09-02 Social Media for Strategic Communication: Creative Strategies and
Research-Based Applications Third Edition teaches students the skills and principles needed to use
social media in persuasive communication campaigns. This book combines cutting edge research
with practical, on-the-ground instruction to prepare students for the real-world challenges they'll
face in the workplace. By focusing on strategic thinking and awareness, this book gives students the
tools they need to adapt what they learn to new platforms and technologies that may emerge in the
future. A broad focus on strategic communication - from PR, advertising, and marketing, to
non-profit advocacy--gives students a broad base of knowledge that will serve them wherever their
careers may lead. The Third Edition features a brand new chapter on social media and crisis
communication, discussion of AI integrated in each chapter, new case studies, exercises, and
updated coverage of changes to platforms, trends, strategies, and emerging challenges across social
media.
  social media for strategic communication: Social Media for Strategic Communication
Karen Freberg, 2025-07-30 Social Media for Strategic Communication: Creative Strategies and
Research-Based Applications teaches students the skills and principles needed to use social media in
persuasive communication campaigns. Author Karen Freberg combines cutting-edge research with
practical, hands-on instruction to prepare students for the challenges of today′s workplace. With an
emphasis on strategic thinking and awareness, the book equips students to adapt their skills to
emerging platforms and technologies. Its broad focus on strategic communication—from PR,
advertising, and marketing to non-profit advocacy—provides a comprehensive foundation for success
in diverse career paths. The Third Edition features a brand new chapter on social media and crisis
communication, discussion of AI integrated in each chapter, and new case studies in addition to
updated coverage of changes to platforms, trends, strategies, and emerging challenges across social
media.
  social media for strategic communication: Social Media for Strategic Communication -
International Student Edition Karen Freberg, 2021-10-26 Social Media for Strategic
Communication: Creative Strategies and Research-Based Applications Second Edition teaches
students the skills and principles needed to use social media in persuasive communication
campaigns. Author Karen Freberg combines cutting edge research with practical, on-the-ground
instruction to prepare students for the real-world challenges they'll face in the workplace. By
focusing on strategic thinking and awareness, this book gives students the tools they need to adapt
what they learn to new platforms and technologies that may emerge in the future. A broad focus on
strategic communication - from PR, advertising, and marketing, to non-profit advocacy--gives
students a broad base of knowledge that will serve them wherever their careers may lead. The
Second Edition features new case studies and exercises and increased coverage of diversity and



inclusion issues and influencer marketing trends.
  social media for strategic communication: Social Media and Strategic Communications
Hana S. Noor Al-Deen, J. Hendricks, 2013-05-20 Social Media and Strategic Communications
provides truly comprehensive and original scholarly research that exhibits the strategic
implementation of social media in both advertising and public relations.
  social media for strategic communication: Social Media and Strategic Communications
Hana S. Noor Al-Deen, J. Hendricks, 2013-05-20 Social Media and Strategic Communications
provides truly comprehensive and original scholarly research that exhibits the strategic
implementation of social media in both advertising and public relations.
  social media for strategic communication: The Social Media Communication Matrix Kenneth
D. Plowman, Beki Winchel, 2015-09-10 Sophisticated problem solving in strategic communication or
public relations (PR) is done through planning, strategic communication planning. The focus of this
book is to meld current trends in social media to strategic communications planning in the field of
PR. The definition of social media used here is channels delivering web-based information created by
people to improve communication. This work used the strategic communication plan based on
Wilson and Ogden's (2014) work for basic structure and an operational definition of strategic
communication developed by one of the authors. The steps in a typical strategic communication
campaign that will be affected include goals, measurable objectives, the big idea, key publics,
message design, strategies and tactics and evaluation or return on investment. This book covers the
major social media platforms and addresses branding, crisis communications, entertainment and
sports, citizen journalism, and analytics. The contribution to the body of knowledge should be highly
significant, affecting the way PR professionals go about devising and conducting strategic
communication campaigns in light of the effect of social media as well as how academics teach the
process in their classrooms.
  social media for strategic communication: Strategic Communication, Social Media and
Democracy W. Timothy Coombs, Jesper Falkheimer, Mats Heide, Philip Young, 2015-08-11 Today
almost everyone in the developed world spends time online and anyone involved in strategic
communication must think digitally. The magnitude of change may be up for debate but the trend is
unstoppable, dramatically reconfiguring business models, organisational structures and even the
practice of democracy. Strategic Communication, Social Media and Democracy provides a wholly
new framework for understanding this reality, a reality that is transforming the way both
practitioners and theoreticians navigate this fast-moving environment. Firmly rooted in empirical
research, and resisting the lure of over-optimistic communication dreams, it explores both the
potential that social media offers for changing the relationships between organisations and
stakeholders, and critically analyses what has been achieved so far. This innovative text will be of
great interest to researchers, educators and advanced students in strategic communications, public
relations, corporate communication, new media, social media and communication management.
  social media for strategic communication: The Routledge Handbook of Strategic
Communication Derina Holtzhausen, Ansgar Zerfass, 2014-11-20 The Routledge Handbook of
Strategic Communication provides a comprehensive review of research in the strategic
communication domain and offers educators and graduate-level students a compilation of
approaches to and studies of varying aspects of the field. The volume provides insights into ongoing
discussions that build an emerging body of knowledge. Focusing on the metatheoretical,
philosophical, and applied aspects of strategic communication, the parts of the volume cover: •
Conceptual foundations, • Institutional and organizational dimensions, • Implementing strategic
communication, and • Domains of practice An international set of authors contributes to this volume,
illustrating the broad arena in which this work is taking place. A timely volume surveying the
current state of scholarship, this Handbook is essential reading for scholars in strategic
communication at all levels of experience.
  social media for strategic communication: Strategic Communications in Africa Hugh
Mangeya, Isaac Mhute, Ernest Jakaza, 2021-12-24 Strategic communication is a pre-requisite for the



achievement of organisational goals, and an effective strategic communication plan is vital for
organisational success. However, systems and models dominant in the West may not necessarily be
best suited for the sub-Saharan Africa reality, where many organisations lack adequate financial
resources to develop and implement an effective strategic communication plan. This book examines
current practices in sub-Saharan Africa, as well as the challenges faced and the intersection with
culture. It packages inspiring debates, experiences and insights relating to strategic communication
in all types of institutions, including private and public sector organisations, governmental
organisations and NGOs, political parties as well as social movements in the sub-Saharan context. It
explores how culture is integral to the attainment of strategic communication goals, and diverse
case studies across socio-economic contexts offer insights into the successes of organisations across
Africa, including Zimbabwe, Tanzania, Lesotho and Nigeria. This unique edited collection is a
valuable resource for worldwide scholars, researchers and students of strategic communication and
organisational studies, as well as related fields including public relations, advertising, political and
health communication and international studies.
  social media for strategic communication: Portfolio Building Activities in Social Media
Karen Freberg, 2018-08-10 Featuring 50 real-world activities across various social media platforms!
Portfolio Building Activities in Social Media shows students how to communicate on social media
professionally and strategically by giving them hands-on experiences with real-world challenges.
From brand analyses to budget assignments to pitch activities, this practical exercise guide offers
students multiple opportunities to create and build their portfolio of work. Designed to be used with
Freberg’s Social Media for Strategic Communication, but flexible enough to bundle with any PR
textbook, these exercises are useful to any professor looking to incorporate more activities around
social media and digital brand development. Bundle and save! Students only pay $5 for this
workbook when bundled with the print version of Social Media for Strategic Communication. Use
Bundle ISBN: 978-1-5443-5475-0 Visit the author’s blog at http://karenfreberg.com/blog/to get tips
for teaching the course, industry related news, & more!
  social media for strategic communication: Strategic Communications for PR, Social
Media and Marketing Christopher E. Wilson, 2019
  social media for strategic communication: Bundle: Freberg: Social Media for Strategic
Communication: Creative Strategies and Research-Based Applications (Paperback) 2e +
Freberg: Portfolio Building Activities in Social Media: Exercises in Strategic
Communication 2e (Paperback) Karen June Freberg, 2021-09-21
  social media for strategic communication: Social Media in Strategic Management
Miguel R. Olivas-Luján, Tanya Bondarouk, 2013-08-08 Social media are changing the way businesses
interact in technology-mediated ways with most of their stakeholders. Conventional wisdom is being
challenged and virtual workspaces that had never been conceptualized are opening at blistering
speed. This volume identifies and demystifies this set of exciting new family of user-generated
content technol
  social media for strategic communication: Research Handbook on Strategic
Communication Jesper Falkheimer, Mats Heide, 2022-12-13 Strategic communication as a
research field and a professional practice is becoming increasingly relevant for organizations.
Bringing together contributions from almost 60 leading international scholars, this dynamic
Research Handbook on Strategic Communication is a timely contribution to a vivid and developing
academic field.
  social media for strategic communication: BUNDLE: Freberg: Social Media for
Strategic Communication: Creative Strategies and Research-Based Applications
(Paperback) + Freberg: Portfolio Building Activities in Social Media: Exercises in Strategic
Communication (Paperback) Karen Freberg, 2018-08-29
  social media for strategic communication: Strategic Social Media L. Meghan Mahoney,
Tang Tang, 2016-10-31 Strategic Social Media is the first textbook to go beyond the marketing plans
and how-to guides, and provide an overview of the theories, action plans, and case studies necessary



for teaching students and readers about utilizing social media to meet marketing goals. Explores the
best marketing practices for reaching business goals, while also providing strategies that
students/readers can apply to any past, present or future social media platform Provides
comprehensive treatment of social media in five distinct sections: landscape, messages, marketing
and business models, social change, and the future Emphasizes social responsibility and ethics, and
how this relates to capitalizing on market share Highlights marketing strategies grounded in
research that explains how practitioners can influence audience behaviour Each chapter introduces
theory, practice, action plans, and case studies to teach students the power and positive possibilities
that social media hold
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